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community  service,  ‘LaOpinipn’  has 
become  L.A.’s  newest  star -and  the  nation’s 
big|[est  Spanish-language  paper 


THE  NEWSMAGAZINE  OF  THE  FOURTH  ESTATE®  SINCE  1884 


$4.00 


Descendents  of 
j  the  newspaper’s 
founder  still  run 
La  Opinion: 
Francisco  (left), 
Jose,  and  Monica 
Lozano 


LETTERS 


if  3 


IIEMAKIH6  THE  GRADE 


Re:  “The  Web  fails  its  first  big 
test”  [Sept.  17,  p.  4].  At  least  that’s 
what  Wayne  Robins  of  says 
in  his  article.  Actually,  that’s  what  the  head¬ 
line  of  his  article  says.  I’ve  read  the  article 
three  times  and  cannot  figure  out  how  this 
headline  fits  the  story.  E^P  is  supposed  to 
be  the  “Newsmagazine”  of  our  industry  — 
and  you  resort  to  this  type  of  headline,  a 
headline  that  looks  like  it  was  written  years 
ago  and  that  someone  was  just  waiting  for  a 
chance  to  put  in  ink,  on  paper? 

This  is  very  annoying.  Sure,  there  were 
distribution  problems  with  servers,  connec¬ 
tivity,  and  the  processing  of  information, 
but  my  guess  is  that  many  newspaper  com¬ 
panies  that  produced  “Extras”  had  some 
major  problems  with  distribution  of  those 
printed  copies  also.  It’s  the  nature  of  this 
“unnatural  disaster,  with  horrific  develop¬ 
ments  overlapping  before  your  eyes  with 
such  speed  that  the  brain  —  never  mind  the 
computer  keyboard  —  couldn’t  process  the 
information”  (to  quote  Mr.  Robins). 

We,  as  an  industry,  busted  our  rumps  to 
get  the  information  out,  get  it  right,  and 
serve  our  readers.  Once  again,  newspapers 
outdid  the  folks  on  TV  and  radio  —  and  this 
assumption  from  a  headline  writer  at  E^P 
is  something  that  we  all  need  fight  against. 
Newspapier  Web  sites  did  not  fail. 

ROBERT  GRANFELDT 
DIRECTOR  OF  ONLINE  SERVICES 
Lubbock  (^e\3s)  Avalanche-Joumal 

SEE  YOU  IN  THE  EUNNY  PAPERS 

1  COULDN’T  BELIEVE  THE  “LETTER”  IN 

your  Sept.  10  issue  titled  “Toons  for 
our  times”  [p.  5].  The  writer,  Dan 


Dalton,  is  a  salesman  for  Universal  Press 
Syndicate.  He  certainly  has  a  poor  opinion 
of  his  own  product.  And  he  is  wrong  in 
almost  every  respect. 

First  of  all,  comics  are  the  best-read  part 
of  the  newspaper  in  nearly  every  poll. 

People  love  them  because  they  capture  their 
experiences  and  reflect  their  thoughts. 
Cartoonists  create  fnends  for  people. 
Readers  enjoy  spending  a  few  minutes  each 
morning  and  sharing  a  smile  with  their 
favorite  characters.  An  elderly  woman  once 
came  up  to  me  in  the  museum  with  tears  in 
her  eyes  and  said,  “I’ve  just  spent  an  hour 
with  some  of  my  childhood  fiiends.” 

When  Charles  Schulz  died,  he  was 
mourned  all  over  the  world  by  people  who 
loved  Snoopy.  His  comic  strips  will  be 
reprinted  over  and  over  again  for  years 
and  years.  Mickey  Mouse  is  probably  the 
best-known  character  in  the  world.  Garfield 
T-shirts  can  be  found  in  remote  jungles. 

History  books  record  the  exploits  of 
generals  and  statesmen,  but  comic  strips 
tell  the  story  of  the  common  man.  Maggie 
and  Jiggs  in  “Bringing  Up  Father”  told  how 
immigrants  made  their  way  in  America. 
“Winnie  Winkle”  saw  the  emergence  of 
women  into  the  work  force.  “Gasoline 
Alley”  reflected  our  love  of  the  new 
automobile.  “Smilin’  Jack”  did  the  same  for 
the  airplane.  “Moon  Mullins”  lived  like 
many  new  arrivals,  in  boarding  houses. 
Most  of  the  comic  characters  served  in  our 
wars.  It’s  a  great  way  to  study  history. 

Dalton  also  erred  in  saying  that  the 
International  Museum  of  Cartoon  Art 
failed  because  of  a  lack  of  interest  in 
cartoons.  We  had  some  problems,  such  as 
three  of  our  sources  of  income  going 
bankrupt,  which  cost  us  more  than  $3 
million.  Plus,  {continued  on  page  9} 


- -  50  YEARS  AGO  - - 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


OCT.  6,  1951: 

Canadian  newsprint  producers 
took  under  consideration  this 
week  a  forecast  by  U.S.  publishers 
that  the  newspaper  industry  will 
require  7  million  tons  of  paper 


annually  by  1960.  Last  year,  U.S. 
newspapers  consumed  a  little 
more  than  5.5  million  tons. 

The  150-year-old  New  'fork  Post 
added  a  feature  last  Sunday  — 


“Publisher’s  Notebook,”  by 
Dorothy  Schiff.  The  first 
“Notebook”  told  of  Mrs.  Schiff's 
participation  in  a  National 
Economic  Conference  for  Israel 
in  Washington. 
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II.S.  media  move  troops 
for  war  withoot  a  treat 


Only  two  sure  things  about  The  Story: 
An  awesome  diversity  of  datelines 
and  an  equally  awesome  price  tag 

BY  TODD  SHIELDS 

WASHINGTON 

AND  JOE  STRUPP 

SCOTT  Baldauf  planned  to  spend  last  week 
at  a  retreat  in  Moscow  for  The  Christian 
Science  Monitor’s  foreign  correspondents.  But 
that  was  before  the  Boston-based  Monitor  began 
shuffling  staff  to  deal  with  the  sprawling  aftermath 
of  the  Sept.  11  attacks  in  New  York  and  outside 
Washington.  Baldauf,  36,  went  to  Pakistan,  where  he 
is  preparing  to  cover  America  s  war  on  terror. 

“It  would  have  been  nice  to  go  to  Moscow  and  talk 


I  about  new  ideas,”  Baldauf  said  from  a  rooming 
I  house  in  Islamabad,  Pakistan.  “But  given  a  choice 
I  between  a  conference  and  the  biggest  news  storv’  of 
;  the  century.  Ill  take  this.”  (He  is  one  of  four  Monitor 
,  correspondents  reassigned  since  Sept.  11.) 

The  same  calculation  was  made  by  many  others, 
i  With  little  hesitation,  those  who  head  foreign 
!  coverage  for  U.S.  papers  have  decided  to  pour 
:  resources  into  the  story  that  may  well  define  our 
I  times.  The  cost  is  high,  including  $300  visas  to 
'  Central  Asian  republics,  as  well  as  more-predictable 
I  charges  for  transoceanic  airline  flights,  taxis,  and 
I  fees  to  “expedite”  official  papers, 
t  Expenses  will  only  mount.  Already  editors  are 
!  lining  up  more  staffers  for  possible  rotations  overseas. 
Yet,  amid  all  the  heavy  spending,  newspapers 
remain  focused  on  pursuing  the  story  rather  than 
protecting  the  bottom  line.  “We  haven’t  calculated  it,” 
said  Clark  Hoyt,  Washington 
editor  for  Knight  Bidder.  “But 
our  CEO  has  told  us  we  need  to 
spend  what  it  takes  to  cover  the 
story”  Sept.  24.,  p.  3). 

Hoyt’s  bureau  assumed  direction 
of  the  story  overseas  for  Knight 
Bidder’s  32  daily  newspapers. 
Drawing  upon  staff  from  The 
Philadelphia  Inquirer,  the  Detroit 
Free  Press,  The  Miami  Herald,  and 
the  San  Jose  (Calif.)  Mercury 
News,  along  with  overseas  corre¬ 
spondents  who  report  to  Wash¬ 
ington,  Knight  Ridder  positioned 
reporters  and  photographers  in 

Kathy  Gannon,  AP’s  chief  of  bureau 
in  Islamabad,  Pakistan,  conducts 
an  interview  in  Afghanistan  desert. 


HI 

FEDS  KEEP  MUM 
ON  A  MENA 

Federal  officials 
missed  a  Sept. 

24  deadline  set  by 
U.S.  Sen.  Charles 
Grassley,  R-lowa,  for 
them  to  explain  the 
May  subpoena  of  an 
Associated  Press 
reporter’s  home 
telephone  records. 

But  they’re  not  off  the 
hook.  Grassley  is  “in 
close  contact”  with 
Department  of  Justice 
officials  and  letting 
them  know  he  expects 
an  answer,  said 
Grassley  spokes¬ 
woman  Jill  Kozeny. 

Justice  officials 
want  expanded  police 
powers  to  fight  terror¬ 
ism.  Grassley  told 
them  their  path  may 
be  easier  if  they 
either  can  show  they 
followed  procedures  in 
the  subpoena  aimed  at 
AP  reporter  John 
Solomon  or  admit  it 
was  a  mistake,  Kozeny 
said.-  TODD  SHIELDS 


INN.  AMERICA 

Two  of  North 

America’s  largest 
newsprint  makers 


ISSUE  38 


announced  further 
production  curtailment 
late  last  month. 

Norske  Skog 
Canada  said  partial 
and  entire  mill 
shutdowns  in 
Vancouver,  British 
Columbia,  this 
month  and  last  will 
cut  17,000  metric 
tons  of  newsprint. 

Bowater  Inc., 
Greenville,  S.C.,  said 
its  120,000-ton  third- 
quarter  downtime  was 
50%  higher  than  origi¬ 
nally  announced  and 
will  result  in  a  22-  to 
32-cent  quarterly  loss 
per  share,  not  iixlud- 
ing  currency  changes 
and  last  week's  acqui¬ 
sition  of  AlliaiKe 
Forest  Products  Inc. 

-JIM  ROSENBERG 

AOnHITS 

1B-YEARL0W 

The  Conference 
Board’s  Help- 
Wanted  Advertising 
Index  declined  five 
points  in  August  to 
53,  its  lowest  reading 
>  since  February  1983, 
suggesting  the  labor 
market  will  contimie 
to  worsen  in  the  next 
few  months. 

The  index,  a  barom¬ 
eter  of  the  U.S.  job 
market,  stood  at  77 
a  year  earlier. 

-  LUCIA  MOSES 


THENEWWAR 

Weather  Under¬ 
ground  IrK. 
of  San  Francisco  is 
offering  a  free  map  of 
weather  conditions 
in  Afghanistan  for  use 
in  print  newspapers. 
Some  newspapers 


E  &  P  NEWS 


Islamabad,  Jerusalem,  and  Cairo,  Egypt,  as  well  as 
Bahrain,  Germany,  Tajikistan,  and  Uzbekistan. 

Gannett  Co.  Inc.’s  flagship  USA  Today  sent 
reporters  to  Europe  and  Central  Asia  from  Mexico, 
Chicago,  and  its  Arlington,  Va.,  headquarters,  said 
Deputy  Managing  Editor  Mindy  Fetterman. 

The  Associated  Press  added  “dozens”  to  the  large 
contingent  it  normally  has  in  place  in  the  Middle 
East  and  Central  Asia,  said  Deputy  Managing 
Editor  Tom  Kent,  who  added,  “We’re  spending  what 
we  need  to  cover  the  stoiy',”  Kent  said. 

For  The  Wall  Street  Journal,  30  to  40  reporters  are 
covering  the  overseas  story',  with  half  a  dozen  assigned 
to  Germany’s  investigation  into  possible  terrorist 
activities,  said  Assistant  Foreign  Editor  Bill  Spindle. 

The  Washmgton  Post  sent  a  reporter  to  northern 
Afghanistan,  three  reporters  to  Pakistan,  and  others 
to  Jordan,  the  Philippines,  and  Yemen,  said  Assistant 
Managing  Editor  Phil  Bennett.  “We’re  still  waiting, 
largely,”  he  said.  “We  also  anticipate,  over  the  next 
year,  we’re  going  to  have  to  deploy  in  a  whole  bunch 
of  places.  It  won’t  be  just  an  Afghani.stan  story.” 

The  New  York  Times  has  moved  seven  reporters  to 
Central  Asia  and  the  Middle  East,  including  one  in 
Afghanistan.  At  The  Sun  in  Baltimore,  three  of  its  five 
foreign  correspondents  have  been  shifted  to  cover  the 
next  military  move,  said  Foreign  Editor  Robert  Ruby. 
And  The  Boston  Globe  reshuffled  four  of  its  six  foreign 
correspondents,  said  Foreign  Editor  Nils  Bruzelius. 

The  18-daily  Cox  Newspapers  Inc.  chain  sent  its 


“We’re  spending 
what  we  need  to 
cover  the  story.” 


“Freedom  of  j 
the  press  is  | 
guaranteed  j 
only  to  < 
these  who 
own  one.”  ji 

-  A.J.  I 

Liebling  j 


—  TOM  KENT 

The  Associated  Press 


Moscow  reporter  and  a  Latin  America  reporter  to 
Pakistan,  its  Israel  reporter  to  neighboring  Jordan, 
and  an  Atlanta  Journal-Constitution  reporter  to  i 
Brussels,  Belgium,  said  Cox  Foreign  Editor  Chuck 
Holmes.  The  cost?  “We’ve  gotten  signals  from  on 
high:  We  want  to  be  in  the  game,”  Holmes  said. 
“Nobody’s  talked  about  turning  off  the  spigot.” 

Deployment  plans  remain  fluid,  with  editors  ^ 
ready  to  reassign  reporters  as  the  story  shifts.  “So  ' 
much  depends  on  when  the  shooting  starts,  who  i 
shoots  back,  and  how  the  coalition  holds  together,” 
said  the  Globe’s  Bruzelius.  “It’s  hard  to  plan  for.” 

To  keep  a  correspondent  in  the  field  easily  can  en¬ 
tail  several  hundred  dollars  a  day  in  basic  expenses,  ! 
such  as  a  hotel  room,  telephone  time,  and  meals,  \ 
said  Philadelphia  Inquirer  Foreign  Editor  Paul 
Nussbaum.  For  those  going  into  Afghanistan,  add  in 
the  cost  of  tents,  sleeping  bags,  water  bottles,  and 
other  gear.  Altogether,  it  could  cost  $5,000  to  ! 
$6,000  for  two  weeks  of  reporting,  Nussbaum  said,  i 
And,  of  course,  he  noted:  “There’s  always  a  war  I 
penalty.  The  local  hospitality  industry  quickly  j 
figures  out  youll  pay  whatever  it  takes.”  [1  i 


On  the  firing  line 


Two  casualties 
of  terror  war? 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

COLtTMNISTS  FOR 
daily  newspapers 
in  Texas  and 
Oregon  were  fired  after 
writing  opinion  pieces 
critical  of  President 
Bush’s  handling  of  the 
Sept.  11  terrorist  attacks 
on  the  United  States. 

Columnist  Dan 
Guthrie,  an  employee  of 
the  Grants  Pass,  Ore., 
Daily  Courier  since 
1991,  and  Tom  Gutting, 
23,  city  editor  for  the 
Texas  City  (Texas)  Sun 
since  June,  were  fired 
within  days  of  writing 
columns  that  incited 
overwhelmingly  negative 
reader  response. 

Publishers  at  both 
dailies  would  not  say  if 
the  columns  led  directly 
to  the  firings,  but  they 
appear  to  have  played 
central  roles,  especially 
at  the  Texas  City  Sun, 
where  Gutting  wrote, 
among  other  things, 
that  Bush  on  Sept.  11 
“was  flying  around  the 
country  like  a  scared 
child  seeking  refuge  in 
his  mother’s  bed  after 
having  a  nightmare.” 

While  Publisher  Les 
Daughtry  Jr.  declined  to 
discuss  Gutting’s  firing, 
he  did  write  a  Page  One 


apology  in  the  5,966- 
circulation,  Galveston 
Newspapers  Inc.-owned 
Sun,  as  well  as  an  Op-Ed 
piece  titled  “Bush’s  lead¬ 
ership  has  been  superb.” 

Although  Gutting  said 
he  regrets  not  having  the 
publisher  or  managing 
editor  vet  his  column 
before  it  ran,  he  said  it 
was  not  required,  which 
Daughtry  acknowledged 
in  the  apology. 

In  Grants  Pass, 
Guthrie  was  let  go  after 
penning  for  the  16,987- 
circulation,  family- 
owned  Daily  Courier  an 
acerbic  column,  titled 
“When  the  going  gets 
-  tough,  the  tender  turn 
tail,”  that  criticized 
a  number  of  people, 
especially  Bush. 

Both  Publisher 
!  Dennis  Mack  and  Editor 
i  Dennis  Roler  denied 
that  the  column  specifi¬ 
cally  led  to  Guthrie’s 
ouster,  though  Roler  — 
who  read  the  column 
I  before  it  was  printed  and 
i  then  wrote  an  opinion- 
page  apology  after  it  ran 
:  —  conceded  it  played  a 
role:  “We  shouldn’t  go 
I  after  somebody  person- 
i  ally  when  talking  about 
!  public  policy.” 

I  Guthrie  could  not  be 
j  reached  by  E^P.  11 
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Sojs  this  extortion -or  what? 


Regionai  daiiies  balk  at  Starbucks’ 
demand  for  free  advertising  space 
in  return  for  exclusive  distribution 

BY  LUCIA  MOSES 

COFFEE  AND  NEWSPAPERS  —  THEY  SEEM  LIKE  A 

perfect  match.  Some  papers,  however,  find 
their  relationship  with  the  Starbucks  Corp. 
growing  bitter:  They  face  being  booted  from  Star- 
bucks  coffeehouses  unless  they  meet  new  demands, 
including  one  for  advertising  space  and 
another  that  several  newspaper  exec¬ 
utives  contend  would  have  them 
pull  their  products  out  of  competing 
single-copy-sales  outlets. 

Starbucks,  with  more  than  3,000 
stores  in  North  America,  wants  each 
regional  newspaper  involved  to  swap 
®  ad  space  for  the  privilege  of  being  the 
exclusive  local  paper  sold  in  its  region.  The  effort  is  a 
variation  of  Starbucks’  year-old  pact  with  The  New 
York  Times,  which  made  the  Times  the  only  national 
newspaper  sold  in  Starbucks.  Individual  stores  in  the 
chain  are  now  permitted  to  sell  local  newspapers  of 
their  choosing,  but  the  company  eventually  wants 
each  store  in  a  given  market  to  offer 
the  same  newspapier  selection.  The 
goal  is  to  make  its  customers’  expe¬ 
rience  consistent,  said  Mark  Sacks, 

Starbucks’  publications  product 
manager.  Starbucks  has  found  that, 
for  most  customers,  a  choice  of 
three  papers  suffices,  he  said.  It  is 
asking  about  30  major  dailies  to 
propose  ads-for-exclusivity  barters. 

For  dailies  in  competitive  news¬ 
paper  markets,  the  chance  to  be  exclusive  to  a  retail¬ 
er  can  be  irresistible.  Boston  Starbucks  have  sold 
The  Boston  Globe  for  years,  while  the  Boston  Herald 
has  to  sell  papers  outside.  “We’d  love  to  get  together 
with  Starbucks,”  said  John  Hoarty,  vice  president  of 
circulation  for  the  Herald.  “Anytime  you’re  the  only 
local  newspaper  that’s  available,  you’ve  got  an  edge.” 

In  some  noncompetitive  daily  markets,  however, 
papers  wonder  what’s  in  the  Starbucks  proposal  for 
them  and  balk  at  the  idea  of  forking  over  ad  space  to 
keep  the  in-store  position  they  already  have. 

In  Houston,  where  there  are  relatively  few  Star- 
bucks  locations,  the  Houston  Chronicle  doesn’t  sell 
enough  copies  at  Starbucks  to  justify  the  newspaper 
real  estate  the  coffee  company  seems  to  expect,  said 
1  Chronicle  Circulation  Director  Rocky  Mills, 
i  The  Dallas  Morning  News  also  sees  little  benefit 


in  Starbucks’  proposal.  Kelly  Roberts,  consumer 
sales  manager  for  the  Morning  News,  said  it  doesn’t 
barter  for  ads  and  can’t  see  pulling  out  of  Starbucks’ 
competitors,  as  he  says  the  company  demanded. 
Starbucks  isn’t  even  one  of  the  paper’s  top  20  gener¬ 
ators  of  retail  sales,  he  said,  even  though  the  News  is 
sold  in  about  70  Starbucks  locations.  “The  benefits 
don’t  quite  outweigh  the  costs  at  this  point,”  he  said, 
adding  that,  although  the  News  declined  to  respond 
to  Starbucks’  request  for  a  proposal,  the  two  sides 
are  expected  to  talk  soon. 

And  not  all  competitive  daiiies  are  hot  on  exclu¬ 
sivity.  Mark  Homung,  the  Chicago  Sun-Times'  vice 
president  of  circulation,  said  Starbucks  risks  alien¬ 
ating  customers  and  hurting  newspaper  competi¬ 
tion  if  it  chooses  to  sell  only  the  Sun-Times  or  the 
Chicago  Tribune,  both  now  sold  in  local  Starbucks. 

Partnerships  in  which  newspapers  trade  promo¬ 
tional  space  for  a  position  in  a  retail  establishment 
have  increased  in  recent  years,  said  John  Murray, 
vice  president  of  circulation  marketing  for  the 
Newspaper  Association  of  America.  The  paper  gets 
the  chance  to  reach  occasional  readers  while  the 
retailer  gets  in-paper  real  estate,  a  benefit  far  more 
valuable  than  the  small  profit  they  make  from  the 
sale  of  papers,  he  said.  Murray  said  he  hasn’t  heard 
of  a  promotional  partnership  that  requires  the  news¬ 
paper  to  give  up  advertising  space 
for  branding  purposes  or  be  exclu¬ 
sive  to  a  retail  category,  as  some 
papers  say  Starbucks  wants.  “Our 
mission  is  to  have  [the  paper] 
available  at  as  many  places  as 
possible,”  he  said. 

In  Seattle,  where  Starbucks  orig¬ 
inated,  the  joint-operating  agree¬ 
ment  between  'The  Seattle  Times 
and  Seattle  Post-Intelligencer  fur¬ 
ther  muddies  the  proposal.  Both  papers  are  now  sold 
in  local  Starbucks  and  won’t  compete  for  e.xclusivity, 
said  Mei-Mei  Chan,  vice  president  of  circulation  at 
the  Times,  which  handles  business  operations  for 
both  papers.  “We’re  not  going  to  play  that  game,”  she 
said.  “If  worse  comes  to  worse,  well  put  racks  out  on 
the  sidewalks,  and  their  customers  will  be  less  served.” 

Starbucks’  Sacks  wouldn’t  discuss  the  details  of  the 
offer,  citing  confidentiality.  He  maintained  that  the 
company  isn’t  requiring  that  papers  stop  selling  to 
competitors,  although  “we  would  prefer  it  if  you 
weren’t  here  or  there.”  Sacks  said  most  of  the  papers 
contacted  have  responded  with  proposals,  although 
he  conceded  that  some  said  they’d  like  to  maintain 
the  status  quo.  Starbucks  had  hoped  to  ink  exclusi¬ 
vity  deals  with  10  papers  by  the  new  year.  To  get 
them,  it  may  have  to  sweeten  the  deal.  11 


“The  benefits 
don’t  quite 
outweigh 
the  costs 
at  this  point.” 

—  KELLY  ROBERTS 

The  Dallas  Morning  News 


ran  weather  maps  of 
the  Middle  East  during 
the  Persian  Gulf  War 
and  may  want  to  do 
the  same  should  there 
be  U.S.  military 
activity  in  Afghanistan. 

For  details,  visit 
http://www.wunder 
ground.conVnews 
paper. 

-  CARL  SULLIVAN 

KNIBHT  BIDDER 
DODBIEHEADER 

Knight  Ridder 
has  appointed 
Harold  Higgins,  pub¬ 
lisher  of  The  Tribune 
in  San  Luis  Obispo, 
Calif.,  president  and 
publisher  of  the  Saint 
Paul  (Minn.)  Pioneer 
l*ress,  replacing  Rkk 
Sadowski.  Higgins 
.takes  over  Nov.  1. 

The  company  also 
appointed  Lou  Heid- 
man,  publisher  of  the 
Centre  Daily  Times  in 
State  (Allege,  Pa., 
president  and  pub¬ 
lisher  of  The  Wichita 
(Kan.)  Eagle,  effective 
Jan.  1.  He  will 
replace  Peter  Pitz. 

-  JOEL  DAVIS 

FINAL  PUmGE 
FOR  AO  WE 

Mediapassage. 

one  of  the  first 
companies  to  offer 
Internet-based,  print- 
media,  ad-placement 
and  delivery  services, 
closed  up  shop  Sept 
24,  putting  about  150 
people  out  of  work. 

The  Seattle-based 
company  sought  to 
bring  efficiency  to  and 
reduce  costly  errors  in 
the  ad-transaction 
process,  but  the  emer¬ 
gence  of  the  Nice,  the 

r-l 
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Newspaper  Associa¬ 
tion  of  America’s  Web 
ad-placement  service, 
and  the  downturn  in 
ad  spending  made  it 
tough  to  attract  new 
investors,  said  Carl 
Bryant,  Media- 
passage's  founder 
and  executive  vice 
president  of  strategic 
and  business  develop¬ 
ment-  LUCIA  MOSES 

Hem  TO  BUY 
AUTOIOOIC 

Two  outsize  names 
in  output  systems 
will  be  one  company 
by  the  year's  end  if, 
as  planned.  Autologic 
Information  Interna¬ 
tional  becomes  part 
of  Agfa  Gevaert  N.V., 
Mortsel,  Belgium. 

The  giant  supplier  of 
imaging  hardware, 
software,  and  con¬ 
sumables  for  the 
graphic  arts  and  other 
industries  announced 
last  week  that  it  will 
buy  all  outstanding 
stock  of  longtime 
newspaper  market 
leader  Autok^c  for 
approximately  $42.5 
million  in  an  all-cash 
transaction.  The  deal 
was  reached  between 
Autologic,  Thousand 
Oaks,  Calif.,  and 
Agfa  Corp.,  Ridgefield 
Park,  N  J. 

In  1994,  Autologic 
acquired  competitor 
Information  Interna¬ 
tional  Inc.,  Culver  City, 
Calif.  Today,  it  employs 
370  people  in  eight 
countries  and  had 
sales  of  $81  million 
last  year.  Agfa,  with 
22,000  employees  in 
40  countries,  had 
$4.86  billion  in  sales 
last  year. 

-JIM  ROSENBERG 

rn  U/ 


CALENDAR®^ 


OCTOBER 

MAPME  Annual 
Conference, 
j  Associated  Press 
I  Managing  Editors, 
Hyatt  Regency  Hotel, 

I  Milwaukee 

I 

YEAA  Con¬ 
ference,  Youth 
Editors  Association  of 
America,  Renaissance 
Springfield  Hotel 
Springfield,  Ill. 

lAPA  General 
Assembly,  In¬ 
ter  American  Press  As¬ 
sociation,  JW  Marriott 
Hotel,  Washington 

SABEW 
Business  Re¬ 
porting  Conference. 
Society  of  American 
Business  Editors  and 
Writers,  Omni  Am¬ 
bassador  East,  Chicago 


Ifra/WAN/ 
FIPP  World 
Electronic  Publishing 
Conference,  Ifra, 
World  Association  of 
Newspapers,  and 
International  Federa¬ 
tion  of  the  Periodical 
Press,  Palexpo, 

Geneva,  Switzerland 

AAIND  Fall 
Conference, 
American  Association 
of  Independent  News 
Distributors,  Hyatt  Ho¬ 
tel  at  Fishermans 
Wharf,  San  Francisco 

SEJ  Annual 
Conference, 
Society  of  Environ¬ 
mental  Journalists, 
Portland  State  Uni¬ 
versity,  Portland,  Ore. 

MSND  Annual 
Workshop  and 


Exhibition,  Society  for 
News  Design,  Pointe 
South  Mountain 
Resort,  Phoenix 

MACRE  Annual 
Conference, 
Association  of  Capitol 
Reporters  and  Editors, 
Sheraton  Grand  Hotel, 
Sacramento,  Calif. 

IPA  News  Media 
Job  Fair,  Inland 
Press  Association, 
Hotel  Inter-Con¬ 
tinental,  Chicago 

IPAlieth 
Annual 
Meeting,  Inland 
Press  Association, 

Hotel  Inter-Continen¬ 
tal,  Chicago. 

NOVEMBER 

ABC  87th  Annual 
Conference  and 


Annual  Meeting, 
Audit  Bureau  of 
Circulations,  Sheraton 
Bal  Harbour  Resort, 
Bal  Harbour,  Fla. 

H  SNA  Fall  Pub¬ 
lishers’,  Adver¬ 
tising  Directors,  and 
Classified  Advertising 
Managers’  Meeting, 
Suburban  Newspapers 
of  America,  TVemont 
Boston  Hotel,  Boston 

HHow  to  Buy 
&  Sell  Web 
Ads,  Adweek 
Conferences  and 
the  Laredo  Group, 
Hilton  Boston  Logan 
Airport,  Boston 

NOTE:  To  list  events, 
please  e-mail  to 
calendar@editorand 
ptiblisher.com  or fax 
to  (646)  654-5370. 


Texas  two-step  for  Hearst  Corp. 

Staff  cuts  made  in  San  Antonio 


Trims  on  the  heels  of  those  in  Houston 


BY  JOE  STRUPP 

Two  YEARS  AFTER  i 
spending  $4.5  | 

million  for  raises  i 
and  the  hiring  of  new 
staff  in  its  newsroom, 
the  San  Antonio 
Expres.<i-News  is  losing 
about  40  noneditorial 
employees  through 
buyouts  and  layoffs, 
according  to  Publisher 
Larry  Walker. 

Walker  said  the 
cutbacks  at  the 
Hearst  Corp.-owned 
newspaper  are  in 
response  to  revenue 
declines  that  have  hit 


nearly  every  newspaper 
in  the  country. 
“Nobody’s  immune  to 
it,”  he  told  E&P. 

On  Sept.  7,  each  of 
the  paper’s  approxi¬ 
mately  1,000  employ¬ 
ees  was  offered  the 
buyout,  which  provides 
two  weeks’  salary  for 
every  year  of  employ¬ 
ment,  up  to  40  weeks 
!  of  pay.  The  deadline  for 
1  taking  the  offer  was 
i  originally  Sept.  14,  but 
I  was  extended  to  Sept, 
i  21  following  the  Sept, 
j  11  terrorist  attacks  on 
!  the  United  States. 


i  Walker  said  at  least  30 
employees  had  taken 
j  the  offer,  while  several 
j  others  continued  to 
I  mull  the  option. 
Although  the  deadline 
has  passed,  any 
employee  who  showed 
interest  in  the  buyout 
has  45  days  to  decide. 

The  paper  also  cut 
another  nine  positions 
through  layoffs.  Walker 
said.  Those  included 
workers  in  sales, 
human  resources,  and 
finance.  All  received 
the  same  compensation 
package  offered  to 
those  taking  buyouts. 

No  editorial  employ¬ 
ees  took  the  buyout  or 


was  laid  off.  Editor 
Robert  Rivard  said.  He 
added  that  a  few  news¬ 
room  employees  con- 
j  sidered  the  buyout,  but 
he  talked  them  out  of  it. 
“I  sat  them  down  and 
told  them  that  if  they 
left,  we  would  probably 
not  be  able  to  replace 
them,”  he  told  E&P.  “I 
think  they  realized  how 
much  we  needed  them.” 

The  San  Antonio  cuts 
came  shortly  after  the 
Hearst-owned  Houston 
Chronicle  announced  it 
would  cut  127  positions, 
or  about  5%  of  its  work 
force,  with  60%  of  the 
reductions  occurring 
via  buyouts.  11 
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COLORADO 

Dwight  Brown  to  the  newly  created  position 
of  senior  vice  president  of  advertising  for 
the  Denver  Newspaper  Agency,  the  joint¬ 
operating  arm  of  The  Derwer  Post  and  the 
Rocky  Mountain  News,  from  vice  president 
of  advertising  at  the  Houston  Chronicle. 


CONNECTICUT 
Gary  Famigia  to  editor  and  publisher  of  The 
Day  in  New  London  from  vice  president  of 
new-business  development  for  Philadelphia 
Newspapers  Inc.,  parent  of  The  Philadel¬ 
phia  Inquirer  and  the  Philadelphia  Daily 
News,  effective  Jan.  1.  Farrugia  will  succeed 
Reid  MacCIUggage,  who  is  retiring. 


BY  JAMIE  SANTO 


NEWSPEOPLE@EDlTORANDPUBLISHER.COM 

ILLINOIS 

Douglas  K.  Ray 

Douglas  Ray,  54,  president  and  chief  oper¬ 
ating  officer  of  Paddock  Publications  Inc.  in 
Arlington  Heights,  has  been  named  CEO, 
effective  Jan  1.  Ray,  also  elected  to  the  board 
of  directors,  will  succeed  retiring  CEO  and 
Publisher  Daniel  E.  Baumann,  who  will 
serve  as  deputy  chairman  of  the  board.  Ray  joined  Paddock’s  flag¬ 
ship  Daily  Herald  as  a  reporter  in  1970,  and  held  a  series  of  news¬ 
room  titles  before  ^coming  editor  in  1991.  He  later  served  as 
general  manager,  and  was  named  president  of  Paddock  in  1999. 


ILLINOIS 

Robert  Y  Paddock  Jr.  elected  vice  chairman 
of  the  board  for  Paddock  Publications  Inc. 
in  Arlington  Heights.  Paddock  remains 
executive  vice  president  of  the  company. 


Carol  Nichols  to  publisher  of  the  daily 
Commercial-News  in  Danville  from  general 
manager.  Nichols  succeeds  John  Bauer. 


MINNESOTA 

Kelly  J.  Boldan  to  editor  of  the  West  Central 
Tribune  in  Willmar  from  editor  of  The 
Pioneer  in  Bemidji.  Boldan  succeeds 
Ruth  Newman,  now  publisher  and  general 
manager  of  the  Dickinson  (N.D.)  Press. 


NEW  YORK 
Bill  Allison  to  advertising  director  of 
Syracuse  Newspapers,  which  publishes  The 
Post-Standard,  Syracuse  HeraM-Joumal, 
and  Syracuse  Herald  American,  from 
assistant  advertising  director  for  classified. 
Allison  succeeds  James  Kleinklaus,  now 
senior  vice  president  for  advertising  at 
Detroit  Newspapers,  joint-operating  arm  of 
The  Detroit  News  and  the  Detroit  Free  Press. 


Wb  specialize  in  assisting  owners 
in  exploring  and  negotiating  the  sale 
of  their  d^yppl^iapere^o^ 
nm-dailyi|SvK|iaiwgri)u^ 


TENNESSEE 

■  Jack 
J  McElroy 

^  ||fl  to  editor  of  The 
H  Knoxville  News- 
H  Sentinel  from  as¬ 
sociate  managing  editor  of  the 
Rocky  Mountain  News  in  Den¬ 
ver,  effective  Nov.  1.  McElroy 
will  succeed  Harry  Moskos, 
who  is  retiring. 


Dir1(S.  Van  Essen  &  Murray 
\t1 9£.  Marey  Street.  Suite  100 
Santa  Fe,  New  Mexico  87501 
Tel:  505.820.2700 
Fax:  505.820.2900 
E-mail:  intotgxlirlrsvanessen.com 
www.dirksvanessen .  com 


Chzen  V  an  Essen 


PhUip  Murray 
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EDITORIALS 

Ml  oimira  Mil? 

The  press  has  a  duty  to  speak  up  now  for  the  American  people’s 
right  to  know  about  how  their  government  fights  this  new  war 

By  last  week,  the  Bush  ad-  1983  invasion  of  Grenada,  which  was  con- 

ministration  was  practically  ducted  without  a  single  U.S.  journalist 

running  out  of  new  ways  to  present  and  with  all  reporters  kept  from 

emphasize  iust  how  different  i  the  island  for  days  afterward.  Cheney  and 


By  last  week,  the  Bush  ad- 
ministration  was  practically 
running  out  of  new  ways  to 
emphasize  just  how  different 
this  first  war  of  the  21st  century  would  be 
from  any  other  conflict  in  history.  At  one 
press  conference,  two  weeks  to  the  day  after 
the  Sept  11  terrorist  attacks.  Defense  Secre¬ 
tary  Donald  Rumsfeld  fired  off  the  differ¬ 
ences  with  the  staccato  rumble  of  a  Gatling 
gun;  “It  is  a  much  more  subtle,  nuanced, 
difficult  shadowy  set  of  problems.” 

Whatever  subtle  and  nuanced  military 
stratagems  await  Osama 
bin  Laden  and  other  ter-  AlTlCric 

rorists  targeted  by  this  new  .|l 
war,  it  is  increasingly  clear  VVlll  nO I  Wa-Ill, 
that  this  administration  ^  blilllii 

intends  to  rein  in  the  U.S.  ,  , 

press  with  the  same  old  WllCll  tl 
tactics  of  silence,  secrecy,  childrC 

and  sequestering.  Rums- 
feld  was  at  pains  last  week  thC  ITOI 
to  assure  reporters  that  the 
military  would  not  spread  disinformation 
through  the  press.  Journalists  should  take 
Rumsfeld  at  his  word  and  hope  he  never 
betrays  them  or  his  honor. 

But  the  other  men  running  this  war 
have  already  compiled  a  miserable  track 
record  when  it  comes  to  giving  the  Ameri¬ 
can  people,  through  the  press,  the  respon¬ 
sible  access  necessary  so  they  can  judge 
for  themselves  what  the  military  is  doing 
in  their  name.  Let  us  never  forget  that  in 
1989  —  when  Vice  President  Dick  Cheney 
was  defense  secretary  and  Secretary  of 
State  Colin  Powell  chairman  of  the  Joint 
Chiefs  of  Staff  —  the  Pentagon  promised 
that  its  early-alert  pool  system  would  en¬ 
sure  press  access  to  military  operations. 

The  pool  idea  itself  was  a  reaction  to  the 


USH  AD-  1983  invasion  of  Grenada,  which  was  con- 
actically  ducted  without  a  single  U.S.  journalist 
ways  to  present  and  with  all  reporters  kept  from 

different  the  island  for  days  afterward.  Cheney  and 
would  be  Powell  pulled  off  pretty  much  the  same 

y.  At  one  trick  in  Panama  by  mobilizing  the  press 
the  day  after  pool  from  Washington  —  and  ensuring 
fense  Secre-  reporters  would  miss  the  critical  early 
the  differ-  action  of  that  splendid  little  war. 

of  a  Gatling  i  Two  years  later,  Cheney  and  Powell 
nuanced,  kept  reporters  who  were  assigned  to 
ns.”  “cover”  the  Persian  Gulf  War  corralled  in 

ed  military  briefing  rooms  hundreds  of  miles  from 
the  action.  Cheney  even 

Americans  imposed  a  total  news 

.|l  blackout  on  the  ground 

VVlll  not  want  ^ar  until  he  wanted  to 


a  blinkered  press  publicize  the  swift  and 

,  ,  ,  decisive  victories  the  U.S. 

when  tneir  forces  were  achievine. 


children  are  on 
the  front  lines. 


Id*  forces  were  achieving. 

1  are  on  whatever  press 

,  arrangements  the  military 

it  lines.  and  the  Bush  administra¬ 

tion  want  —  and  we  can 
guess  itll  be  pretty  much  limited  to: 

“Keep  wearing  those  nifty  flag  pins  on 
TV”  —  journalists  should  press  their 
advantage  now  for  the  greatest  possible 
access.  Judging  by  polls  showing  press- 
approval  ratings  reaching  nearly  90%, 
Americans  are  applauding  the  com¬ 
prehensive  and  responsible  job  news 
media  have  performed  in  reporting  last 
month’s  attacks  and  the  nation’s  recovery. 
Americans  may  not  like  the  press  much 
when  it  is  obsessing  on  Monica  Lewinsky 
or  Gary  Condit,  but  they  depend  upon  it 
during  national  crises.  Certainly,  Ameri¬ 
cans  will  not  want  a  blinkered  or  censored 
press  when  their  sons  and  daughters  are 
sent  to  the  shifting  and  shadowy  front 
lines  of  this  anti-terrorism  war. 
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'  ![  {continued from  page  2}  we  found 

j  j  out  that  Boca  Raton  is  practically 
■  deserted  eight  months  out  of  the  year. 

1 1  We  haven’t  failed  —  we’re  merely 
"  I  j  moving  to  a  better  location. 

j !  Newspaper  cartoons  and  the  museum 
will  always  be  popular,  in  spite  of  Mr. 

;  Dalton’s  misinformation. 

!  1 1  MORT  WALKER 

;  i;  CREATOR 

!  “Beetle  Bailey” 

;  j  FOUNDER  AND  CHAIRMAN 

:  j  j  International  Museum  of  Cartoon  Art 

\  *  Boca  Raton,  Fla. 

'TOONS  FOR  AIL  TIMES 

As  SOMEONE  WHO  EVIDENTLY  HAS  A 

much  deeper  appreciation  and 
understanding  of  what  newspaper 
comics  mean  to  this  country,  I  feel 
j  I  compelled  to  respond  to  Dan  Dalton’s  let¬ 
ter  [“  ’Toons  for  our  times,”  Sept.  10,  p.  5]. 

The  comics,  or  more  broadly  cartoon 
art,  like  jazz  and  blues,  are  an  original 
American  art  form  and  deserve  to  be 
preserved.  The  comics  offer  a  unique 
glimpse  not  only  into  the  humor  of  a 
bygone  age  but  also  into  the  moral 
I  struggles  and  social  issues  that  have  helped 
shape  America  into  the  nation  it  is  today. 

!  The  fact  that  Mr.  Dalton  has  missed  the 
1 1  subtle  voice  expressed  through  the  humor 
■  and  social  commentary  of  the  comics  is 

I  truly  his  loss.  Comics  have  depicted  for 
j  more  than  100  years  the  lifestyle,  history, 
j !  and  mores  of  our  society.  They  are  an 
I  j  integral  and  important  section  of  almost 
1  every  newspaper  in  the  United  States  and, 

j  i  j  indeed,  the  world.  They  are  cut  out  of 
I  newspapers  and  placed  on  the  refrige¬ 

rators,  desks,  and  bulletin  boards  of 
'  professionals  and  families  from  all  walks  of 
life.  Sold  to  more  than  3,500  newspapers 
worldwide,  comics  bring  laughter  and 
I  perspective  to  readers  across  the  globe. 

1  And,  please,  do  not  confuse  the  success 
I ;  or  current  struggles  of  the  International 
I  Museum  of  Cartoon  Art  with  the  lasting 
j  i  I  importance  of  cartoon  art.  In  fact,  the 
i '  museum  has  been  in  existence  for  more 
than  25  years  and  only  recently  has  been 
'  burdened  with  financial  troubles.  To 
i  I  broaden  its  reach  and  to  service  a  wider 
I  i  audience,  the  museum  took  the  bold  step 

'  '  of  relocating  to  a  community  that  shared 

I  its  appreciation  for  cartoon  art  and 
j  I  donated  real  estate  valued  in  excess  of 
! :  $2  million.  Since  that  relocation,  the 

i  j  j  museum  has  welcomed  more  than 

1 1  180,000  visitors  and  conducted  summer 


educational  programs  for  30,000-plus 
schoolchildren  in  southern  Florida. 

[  The  medium  may  be  fleeting  due  to 
:  the  daily  nature  of  newspapers  —  the 
i  messages  delivered  through  comics, 
i  however,  are  permanent  and  enduring. 

JOE  D'ANGELO 
'  RETIRED  CHAIRMAN 

King  Features  Syndicate 
New  York 

'  AP;  MAKING  DISTINCTIONS 

IN  A  SHORT  ITEM  ABOUT  AmER/CAN 
Profile  magazine  [“Free  content  for 
‘AP’  users,”  Sept.  3,  p.  7].  Ei3P 
\  inserted  the  characters  (AP)  after  the 
I  first  mention  of  the  magazine  title  to 
'  indicate  that  subsequent  references 
would  be  shortened  to  AP. 

We  want  to  make  sure  you  and  your 
readers  know  that  AP  is  our  logo  and 
i  also  that  The  Associated  Press  and 
American  Profile  magazine  are  not 
'  affiliated  in  any  way. 

DAVID  TOMLIN 

ASSISTANT  TO  THE  PRESIDENT 
The  Associated  Press 
New  York 


Knight  Center  for  Specialized  Journalism 


Editorial  Writers  seminar  topic  changed  to: 

Fighting  Terrorism 

December  5-7 

Application  Deadline:  November  1 

The  Knight  Center  is  changing  the  subject  of  our  annual  seminar  for  editorial  writers. 
We’ll  take  an  in-depth  look  at  the  fight  against  terrorism  at  home  and  abroad  —  security, 
public  attitudes,  military  outlook  and  other  developing  issues. 

This  no-fee  seminar  is  a  great  opportunity  for  editorial  writers  to  be  briefed  on  govern¬ 
ment  policy,  hear  from  a  range  of  experts  and  engage  in  thought-provoking  discussions 
with  other  opinion  writers  from  around  the  country. 

Fellowships  cover  instruction,  lodging,  meals  and  reference  materials.  The  Knight  Center, 
funded  by  the  John  S.  and  James  L.  Knight  Foundation,  is  an  affiliate  of  the  Philip  Merrill 
College  of  Journalism,  University  of  Maryland,  in  the  Washington,  D.C.  metro  area. 

i  To  apply,  send  three  copies  each  of:  a  resume;  an  application  statement  of  500  words  or 
j  less  giving  the  reasons  for  applying;  a  supervisor’s  strong  nominating  letter  that  also 
agrees  to  cover  travel  and  salary;  and  three  clips.  Broadcasters  send  one  audiotape  or 
VMS  videotape.  Send  application  materials  to: 

Knight  Center  for  Specialized  Journalism 
University  of  Maryland  •  Inn  and  Conference  Center  •  3501 
University  Blvd.  East  •  Adelphi,  MD  20783  •  301.985.7279 
knight@umail.umd.edu  •  http://www.inform.umd.edu/knight 


WE'll  HEAR  ABOUT  THIS  ONE 

I  NOTED  WITH  AMUSEMENT  THAT 
Sam  Siciliano,  vice  president  of 
advertising  for  XheAsbury  Park 
Press  in  Neptune,  N  J.,  has  his  own 
in-house  advertising  agency  TShoring 
up  the  ‘Press,’”  Aug.  13,  p.  12]. 

Obviously,  it  has  one  thing  to  sell: 
print.  There  are  other  media  out  there 
that  could  run  circles  around  print  on  a 
more  efficient  cost-per-thousand  basis 
and  get  an  advertiser’s  sales  message  out 
quicker  —  electronic,  direct  marketing, 
out  of  home. 

Thank  goodness  there  are  advertising 
agencies  out  here  that  are  capable  of 
policing  the  print-media  mentality. 

NORMAN  R.  CRAWLEY 
PRINCIPAL 
Crawley  &  Co. 
Hingham,  Mass. 

Correction 

In  “The  "Monster' mash,” Sept.  10,  p.  30, 
E&P  incorrectly  rendered  the  name  of 
the  San  Jose  (Calif.)  Mercury  News’ 
assistant  managing  editor  for  projects: 

He  is  George  Judson. 
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Seventy-jive  years  after  its  founding  hy 
Ignacio  E.  Lozano,  the  Los  Angeles  daily 
has  become  the  largest  Spanish-language 
in  the  United  States  L I 


paper 


BY  MARK  FITZGERALD 


Like  a  favorite  Los  Angeles  landmark  beloved  by  locals 
and  ignored  by  tourists,  La  Opinion  has  been  hiding  in  plain 
sight  for  decades.  It  has  become  the  largest,  most  successful, 
and  most  influential  Spanish-language  daily  newspapier  ever 
published  in  the  United  States  —  yet  east  of  Pasadena  it  has  a 
surprisingly  low  profile.  ^ 

The  Miam  i  Heralds  sibling  Spanish-language  daily,  El  Nuevo  Herald,  geio^ 
erated  national  publicity  when  it  defied  the  industry  circulation  slump  by| 
posting  gains  of  6%  to  8%  in  recent  Audit  Bureau  of  Circulations  six-month  I 
reporting  periods.  But,  with  almost  no  hoopla.  La  Opinion  has  racked  iqiJ 

circulation  increases  of  10%  in  each  of  the  last  ;  manal,  is  delivered  to  600,000  homes  in  neigli^^ 
four  repxirting  periods.  i  borhoods  with  high  concentrations  of  Hispanic  ^ 

Ask  the  average  Madison  Avenue  media  buyer  households.  And  the  paper  is  planning  a  Sunday  j 
to  name  the  biggest  U.S.  Spanish-language  daily,  j  TMC  that  would  reach  1  million  households.  ,  < 
and  chances  are  he  or  she  will  name  one  of  two  !  But  the  real  stoiy  about  La  Opinion  isn’t  so 
tabloids  on  sale  at  Manhattan  newsstands:  the  j  much  its  size  in  a  market  that  is  home  to  20%  of 
53,843-circulation  El  LHario  La  Prensa  or  News-  \  all  U.S.  Hispanics,  who  make  up  one  of  the  na- 
day’s  3-year-old  Hoy,  which  sells  53,794  copies  j  tion’s  fastest-growing  demographic  segments, 
daily.  As  a  broadsheet  with  weekday  circulation  !  Nor  is  it  that  La  Opinion,  which  was  foimded  in 
of 118,080,  La  Opinion  is  twice  as  big  as  either  in  !  1926  and  began  the  1990s  with  a  circulation  of 
paper  size  as  well  as  sales.  It’s  the  only  Spanish-  ]  barely  60,000,  is  outpacing  the  growth  of  its  • 
language  newspaper  that  makes  EtdP's  list  of  the  :  prime  demographic. 

100  biggest  U.S.  dailies.  More  importantly.  La  Opinion  provides  a 

In  fact,  according  to  the  Gallup  Poll  of  Media  |  complex  and  sophisticated  model  for  newspapers 
Usage  released  in  June,  La  Opinion,  aided  by  a  that  want  to  succeed  in  the  21st-centuiy’s  multi- 
pass-along  readership  that  averages  about  five  cultural  market.  La  Opinion  is  something  very 
adults  a  copy,  has  a  daily  readership  of  679,403,  different  from  the  traditional  ethnic  paper  that 
a  29%  increase  from  Gallup’s  1999  study.  By  relies  almost  entirely  on  a  seat-of-the-pants  fed 
audience  measure  then.  La  Opinion  is  the  for  the  community  it  serves  —  or  the  corpoUrte 
second-most-read  daily  newspaper  in  the  Los  creations  that  consider  their  ethnic  audiencfjnst 
Angeles  market,  ahead  of  the  LA.  Daily  News.  another  marketing  niche. 

In  a  market  fragmented  among  17  Spanish-  Still,  at  first  blush.  La  Opinion's  modfll  ap- 
language  radio  stations,  nearly  every  Hispanic  pears  to  be  a  formula  of  contradictions, 
household  in  L.A  sees  a  La  Opinion-branded  The  newspaper  continually  upgrades  its  mar- 
print  product.  Every  Wednesday,  its  total-mar-  ket-segmentation  and  database  efforts  —  yet  it 
ket-coverage  (TMC)  product.  La  Opinion  Se-  excels  at  public-service  journalism  that  somafc. 
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strap  yourself  ti  a  tre^  with  rpots:  Founding 
patriarch  Ignacio  E.  Lozafto  ^ddffesses  Latino 
leaders  in  Los  Angeira,  date^unkn^^  ,  j 


ND  INK  USED  iN  The  I 
ATION  MAY  AFFECT  THE 
:  MICROFORM  EDITION. 
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complain  crosses  the  line  into  political 
advocacy.  It  is  proud  of  its  deep  family 
roots,  and  just  last  month,  with  the 
grandchildren  of  founder  Ignacio  E. 
Lozano  at  its  helm.  La  Opinion  celebrat¬ 
ed  its  75th  anniversary.  Yet,  for  the  past 
dozen  years,  50%  of  the  paper’s  parent 
company,  Lozano  Communications,  has 


LA  OPINION 


“Nixon  Resigns' 

‘JFK,  Rest  in  Peace”:  Nov.  26,  1963  Aug.  9,  1974 


Sophomore  year:  1927 


belonged  to  a  media  giant,  first  the  Times 
Mirror  Co.  and  then,  after  its  March  2000 
acquisition,  the  Tribune  Co.  in  Chicago. 

La  Opinion  is  a  pillar  of  L.A.’s  Hispanic 
establishment  —  yet  it’s  shaking  up  its  staid 
image  by  introducing  the  Thursday  youth- 
oriented  tab  “La  Vibra”  (“The  Vibe”)  and  by 
co-sponsoring  just  about  any  rock  en  espanol 
concert  that  can  attract  a  crowd. 

“Somewhere  along  the  way,  I  think  [the 
Lozanos]  began  to  realize  La  Opinion  is 
truly  an  institution,  a  business,  and  no  longer 
just  a  sort  of  mouthpiece  for  the  communi¬ 
ty,”  says  James  E.  Garcia,  publisher  and 
editor  of  the  influential  Latino  political  site, 
PoliticoMagazine.com.  “Clearly  what  they’ve 
now'  mEuiaged  to  achieve  is  something 
unique:  they  have  developed  a  deep  knowl¬ 
edge  base  about  their  own  community,  and 
now  they  are  meshing  it  with  modern-day 
corporate  newspaper  operations  to  market 
papers  more  efficiently.”  Knight  Kidder’s  El 


\  papers  but  only  with  TV  or  the  Web  or  time 
i  itself,  Lozano  is  under  no  such  illusion.  “We 
compete  in  the  newspaper  industry,”  she 
says.  “So  our  strategy  is  about  growing  as  a 
daily  paper  and  also  growing  our  market 
share  of  Hispanic  advertising  dollars.” 

The  heat  is  on 

The  Latino  market  has  never  been  hotter, 
fueled  by  results  from  the  2000  Census  that 
show  the  Hispanic  population,  even  if  it  was 
undercounted,  is  bigger  than  mainstream 
advertisers  ever  imagined.  But  those  dollars 
are  not  a  gimme  for  Hispanic  media  of  any 
kind.  Although  the  35  million  Hispanics  now- 
account  for  12.5%  of  the  U.S.  population, 

,  Spanish-language  media  got  just  1%  of  the 
$236  billion  sp)ent  on  U.S.  advertising  last 
year,  according  to  Ana  Maria  Femandez- 
Haar,  former  president  of  the  Association  of 
i  Hispanic  Advertising  Agencies. 


Nuevo  Herald  is  the  only  Spanish- 
language  paper  that  — 
comes  close  to  La 
C^nidn’s  sophistica-  ‘  ^  j 

tion,  Garcia  argues.  Qjf  _ 

Andrew  Erlich  spe- 
cializes  in  advising  gglMS 

both  ethnic  and  main- 
stream  newspapers. 

He  says  he’s  never  seen 
a  foreign-language  pa¬ 
per  with  La  Opinion's 
commitment  to  re¬ 
search  and  marketing. 

“So  many  other  ethnic 
papers  just  aren’t  inter¬ 
ested,  I  guess  because 
the>’  feel  they’ve  got  a  captive  market,”  says 
the  president  of  Erlich  Transcultural  Con¬ 
sultants.  “But  La  Opinion  really  tries  to  put 
their  fingers  on  the  pulse  of  their  readers.” 


It  can  be  particularly 
hard  attracting  ads  to  a 
Spanish-language  news- 
paper,  even  one  as  big  as 
La  Opinion,  says  Miguel 
rrCU^  dura  bataBa  Pereira,  who  was  the  pa¬ 
per  la  ®  director  of  market- 

ing  until  he  recently  left 
2  for  a  position  with  a  firm 

“We  were 


Bright  future:  Page 
One  and  weekly 
tab,  “La  Vibra” 


says: 
trying  to  com¬ 
municate  how 
powerful  La 
Opinion's  num¬ 
bers  were.  But 


Monica  Lozano,  president  and  chief  oper-  many  advertisers  tend  to  dow-ngrade  us  in 

ating  officer,  has  a  ready  answer  about  why  favor  of  radio  and  TV.  We  need  to  make  the 
La  Opinion  is  different:  “I’m  not  sure  how  point  that,  yes,  we  are  talking  about  [selling] 

other  newspapers  operate,  but  we  consider  120,000  copies,  but  we  are  reaching  as  many 
ourselves  a  major  metropolitan  daily  news-  as  680,000  people  on  Sundays.” 
paper.  Our  strategies  for  the  future  are  based  If  La  Opinion  has  a  mantra  these  days, 

on  our  ability  to  really  read  the  marketplace,  ;  it’s  “market-centered  strategy.”  Even  the 
to  be  competitive  in  an  increasingly  competi-  i  circulation  department  is  tuned  into  the 
five  market  and  to  be  poised  for  better  i  strategy,  says  its  director.  Bob  Karcher.  “It 

growth.”  While  other  big-city  papers  may  sounds  kind  of  buzzwordish,  but  it’s  a  way 

imagine  they  are  competing  not  with  other  of  getting  all  folks  in  this  department,  for 


example,  to  think  not  just  about  growing 
circulation  but  calculating  their  costs  all  the 
way  down  to  the  [single-copy]  level.  So  far, 
it’s  been  highly  successful.” 

Almost  everything  the  paper  does  is  tied 
to  this  overarching  strategy,  Monica  Lozano 
says.  The  first  step  began  two  years  ago 
when  the  paper  identified  the  ZIP  codes  that 
would  have  the  greatest  Latino  population 
growth  in  the  next  five  years.  “It’s  a  simple 
matter  of  going  where  we  have  the  greatest 
potential  for  penetration,”  she  says. 

La  Opinion  is  also  gathering  a  database  on 
its  customers  any  way  it  can,  but  cultural 
factors  can  work  against  it.  Like  newspapers 
in  Latin  American  countries,  more  than  90% 
of  La  Opinion's  circulation  comes  from 
single-copy  sales.  So  the  paper’s  busy 
schedule  of  promotional  co-sponsorships  — 
of  concerts,  job  fairs,  sporting  events,  and  the 
many  national  fiestas  patrias  of  LA.’s  Latin 
American  immigrants  —  is  pressed  into 
double-duty  as  a  database  collection 
network.  Says  former  Marketing  Director 
Pereira:  “Well  use  the  newspaper  or  the  Web 
site  [http://w'ww.laopinion.com]  to  give 
away  tickets  to  a  concert.  We  promote  it 
big-time,  and  in  the  end  we’ve  got  1,000 
names  from  consumers  who  are  rock  en 
espanol  fanatics,  basically,  so  when  Miller 
Lite  or  Heineken  or  Coca-Cola  want  to  reach 
that  audience,  we  can  go  to  the  database.” 

Though  the  database  is  barely  off  the 
ground,  Monica  Lozano  says  the  paper  has 
already  collected  “hundreds  of  thou.sands” 
of  names  and  addresses. 

“Monica  Lozano  is  a  good  thinker  in  that 
way,”  consultant  Erlich  says,  “and  she’s 
surrounded  herself  with  good  thinkers  — 
people  with  good  marketing  heads.” 

Springtime  of  the  patriarch 

Marketing  savvy  is  nothing  new  in  the 
Lozano  family,  suggests  Federico  Subervi,  a 
communication  professor  at  the  University 
of  Texas  at  Austin  who  has  conducted 
content  studies  of  La  Opinion  going  back 
20  years.  “I  started  seeing  it  myself  in  the 
1980s,  but  it  goes  all  the  way  back  to  the 
beginning,”  he  says. 

Subervi  says  that  Ignacio  E.  Lozano,  who 
founded  La  Opinion  on  Sept.  16, 1926,  first 
created  a  paper.  La  Prensa,  as  a  27-year-old 
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recent  immigrant  in  San  Antonio.  “But  in 
San  Antonio  at  that  time,”  he  notes,  “if  you 
were  Latino,  you  assimilated  as  quickly  as 
possible.  You  forgot  the  [Spanish]  language. 
He  saw  the  future  market  was  not  there,  so 
he  moved  to  Los  Angeles.  Even  back  then, 
the  family  had  that  business  savvy.  It’s  their 
solid  corporate  and  business  structure  that’s 
sustained  them  all  these  years.” 

I’he  Lozano  patriarch  handed  down 
another  newspap)er  tradition,  too  —  a  pas¬ 
sionate  commitment  to  the  Hispanic  com¬ 
munity,  especially  recent  immigrants.  His 
grandson,  Jose  Ignacio  Lozano,  the  paper’s 
publisher  and  CEO,  recently  called  it  a  “mis¬ 
sion  to  be  the  best  partner  for  empowerment 
and  development  of  the  Latino  community.” 

La  Opinion’s  willingness  to  throw  all  its 
journalistic  resources  into  its  public-service 
campaigns  accounts  for  its  stature  among 
Hispanic  journalists.  America  Rodriguez, 
now  an  associate  professor  of  journalism  at 
the  University  of  Texas  at  Austin,  relied  on 
La  Opinion  when  she  was  a  National  Public 
Radio  reporter  in  Los  Angeles  covering  the 
1986  Immigration  Reform  and  Control  Act. 
“The>'  did  special  issue  after  special  issue, 
very  detailed  and  very  accessible.  It  was 
community  service,  but  it  was  also  a  political 
act  on  their  part.  They  were  suggesting  to 
their  readers,  ‘Here  [is]  an  opportunity  to 
legalize  yourselves,  to  eventually  become 
citizens,  and  to  integrate  yourself  into  this 
nation,’”  Rodriguez  says. 

Her  colleague  Subervi  has  conducted 
studies  oihow  La  Opinion  covered  each 
presidential  race  between  1980  and  1996. 

La  Opinion,  he  reports,  had  verj’  strong 
coverage  in  the  number  and  column  inches 
of  stories.  “It  is  remarkable  —  I’d  compare  it 
to  any  major  paper.  The  New  York  Times, 
L.A.  Times,  or  Chicago  Tribune,”  he  says. 

On  a  range  of  issues  important  to  His- 
panics.  La  Opinion  is  far  more  aggressive 
than  its  English-language  competitors,  says 
Laura  Castaneda,  a  former  Associated  Press 
reporter  w’ho  is  a  assistant  professor  at  the 
University  of  Southern  California’s 
Annenberg  School  for  Communication. 
“Journalistically,  they  know  their  niche,” 
she  says.  “They  are  not  becoming  more  of  a 
mainstream  model  as  far  as  coverage  goes.” 

Mike  Madrid,  a  Los  Angeles-based 


I  Republican  consultant,  agrees:  “La  Opinion 
‘  will  put  voter-registration  cards  in  their  cir¬ 
culars  a  week  before  the  registration  deadline 
I  —  which  is  something  youll  never  see  the 
I  L.A.  Times  do.”  Madrid’s  clients  almost  never 
get  an  endorsement  from  the  unabashedly 
'  pro-Democrat  newspaper  —  but  they  will  get 
'  ink.  “I  can  always  get  a  La  Opinion  reporter 
to  cover  a  political  event  or  race,  and  I  can’t 
do  that  with  the  L.A.  Times  or  Daily  News. 

'  It’s  50/50  at  best  with  them,”  he  says. 

!  But  La  Opinion’s  influence  is  not  always 
positive,  Madrid  says.  The  daily  and  LA-’s 
Univision  TV  outlet  have  an  effective 
monopoly  on  Spanish-language  news, 

1  Madrid  argues:  “I’m  not  suggesting  they  are 
'  editorializing  in  news  coverage,  but  the  edi¬ 
torial  and  political  positions  espoused  by 
both  entities  would  be  viewed  much  more 
critically  if  they  had  more  competition.” 

PoliticoMagazine.com’s  Garcia,  however, 
says  La  Opinion  is  respected  precisely  for  its 
unbiased  coverage.  “It’s  becoming  a  paper 
that’s  sort  of  being  listened  to  nationally  and 
:  internationally,  much  as  the  Los  Angeles 
\  T/mcs  is,  in  terms  of  who  reacts  to  their 
stories.”  Among  its  biggest  admirers,  Garcia 
,  says,  are  Washington  correspondents  for 
Latin  American  news  organizations. 

;  Seeing  double,  acting  single 

It  hasn't  been  as  easy  to  turn  around  La 
Opinion’s  two  biggest  circulation  problems: 
nearly  nonexistent  home  delivery  and 
sluggish  Sunday  sales. 

Only  a  couple  of  years  ago.  La  Opinion 
thought  it  had  found  the  solution  in  the 
flagship  of  Times  Mirror,  then  its  corporate 


partner.  It  was  a  classic  case  of  synergy  :  The 
L.A.  Times  had  the  circulation  know-how 
La  Opinion  needed,  and  La  Opinion  had 
circulation  numbers  the  Times  craved.  In  his 
uniquely  public  way,  then-Chairman  Mark 
H.  Willes  had  committed  the  Times  to 
regaining  quickly  all  the  circulation  that  had 
drained  away  over  the  years.  La  Opinion  and 
the  Times  agreed  to  sell  their  copies  together 
for  one  price.  It  worked  —  at  least  on  paper. 

L.A.  Times  circulation  shot  up,  but  it  was 
not  such  a  good  deal  for  La  Opinion.  Monica 
Lozano  notes:  “It  was  somewhat  helpful 
from  a  circulation  perspective.  The  drawback 
was  the  operational  logistics.”  La  Opinion 
had  trouble  making  the  Times  deadlines,  and 
inserting  the  bigger  Times  strained  the 
smaller  paper’s  distribution  force.  “While  it 
did  increase  circulation,  it  didn’t  necessarily 
have  a  lot  of  positive  impact  on  the  bottom 
line,”  she  says.  “Now  that  we’ve  unbundled, 
we’re  able  better  to  control  expenses.” 

In  exchange  for  access  to  La  Opinion’s 
niche,  the  L.A.  Times  agreed  to  help 
establish  a  home-delivery'  system  for  the 
Spanish-language  paper.  Launched  in 
January  of  last  year,  the  home-delivery 
program  was  ambitious  —  covering  a  huge 
area  of  Southern  California  —  and  it  initially- 
put  up  big  numbers,  too.  Within  months.  La 
Opinion  had  10,000  subscribers. 

It  also  had  big  headaches.  There  were 
constant  complaints  about  delivery  service, 
and  the  marketing  costs  turned  out  to  be 
daunting.  “I  think  we  underestimated  how 
much  it  would  cost  to  service  home  delivery 
and  the  marketing  costs.  Even  if  it’s  only 
10,000  [subscriptions],  the  cost  of  tele¬ 
marketing  and  circulation-service  people  is 
huge,”  Francisco  Lozano  say-s.  Home- 
delivery  marketing  was  stopped  and  now 
“floats,”  as  La  Opinion  executives  like  to  say, 
at  about  3,000  to  4,000  subscriptions. 

The  pajjer  hired  Bob  Karcher  from  the 
L.A.  Times  to  run  its  circulation  department 
and  has  managed  to  whittle  dow-n  its  single¬ 
copy  returns  to  between  16%  and  18%  from 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 


ore  than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 
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L.A.  confidential:  Monica,  Jose  (center),  and  Francisco  Lozano 
retrenched  after  Times  Mirror  Co.  deal  produced  mixed  results. 


about  23%  when  the  bundling 
program  was  in  effect,  Francisco 
Lozano  says.  Circulation  growth  is 
running  way  ahead  of  projections 
—  the  paper  made  its  2002  goal 
a  year  ago. 

So  now  La  Opinion  has  also 
decided  to  dip  its  toes  back  into 
home  delivery,  although  only  in  its 
core  neighborhoods.  “This  time, 
we’re  not  going  to  be  in  all  of 
Southern  California,”  Karcher  says. 

Later  this  month.  La  Opinion  is 
cutting  another  cord  with  the  L.A. 

Times  and  bringing  delivery  of  its 
TMC  product  in-house.  It’s  unclear 
what  future  ventures  the  two 
papers  may  have  because  the  Times'  new 
owner.  Tribune  Co.,  has  always  shown  a 
preference  for  building  circulation  by  home 
delivery  rather  than  single-copy  sales. 

From  coast  to  coast 

La  Opinion  executives  say  they  are 
pleased  to  be  partners  now  with  Tribune. 
“If  somebody  had  to  buy  Times  Mirror,  I’m 
glad  it  was  Tribune,”  Monica  Lozano  says. 

There  are  some  obvious  synergies.  In 
addition  to  Newsdays  daily  Hoy,  Tribune 


has  long  published  the  free-distribution 
Spanish-language  weekly  Erito.'  in  Chicago 
and  just  launched  the  free  bilingual  weekly 
EJ  Sentinel  in  association  with  its  Orlando 
(Fla.)  Sentinel.  “If  we’re  able  to  facilitate  a 
partnership  between  the  Spanish-language 
products  in  these  four  major  markets,  we 
will  have  the  capacity  to  deliver  about  80% 
of  the  national  Hispanic  market,”  she  says. 
(Tribune,  pleading  the  press  of  business  af¬ 
ter  the  Sept.  11  terrorist  attacks,  did  not 
make  its  executives  available  for  this  story.) 


Jose  and  Monica  Lozano  have  oth¬ 
er  business  on  their  agenda.  Adver¬ 
tising  is  down  about  5%,  and  while 
that’s  less  than  the  industry  average, 
La  Opinions  help-wanted  classified 
has  been  hammered  as  soundly  as 
any  other  paper’s:  It  plunged  23%  in 
January  and  has  not  recovered.  But 
the  slump  has  not  slowed  progress 
toward  the  longtime  goal  of  closing 
the  gap  between  its  ad  rates  and 
other  metros,  Monica  Lozano  says. 

Later  this  month,  a  bronze  bust  of 
Ignacio  Lozano  will  be  placed  at  El 
Parque  de  Mexico  in  East  Los  Ange¬ 
les.  Lozano  will  be  the  first  Mexican 
immigrant  to  take  his  place  there 
among  the  numerous  statues  and  busts  of 
;  famous  Mexican  figures.  “La  Opinion  con- 
!  tains  the  stoiy  of  our  past,  the  present,  and 
gives  a  vision  of  the  future,”  Dolores  Huer- 
:  ta,  co-founder  with  Cesar  Chavez  of  the 
i  United  Farm  Workers,  declared  in  a  tribute 
I  that  appeared  the  day  the  paper  turned  75. 

I  “For  the  farm  workers  movement  and  our 
I  communities,  it’s  been  the  only  voice  that 
covered  our  activities  in  our  own  language 
,  and  with  an  understanding  of  our  own  cul- 
I  ture.  It’s  our  link  to  the  rest  of  the  world.”  11 


Part-time  study  for 

Columbia  University 

writers  with  full-time  careers 

Graduate  School  of  lournalism 


Now  you  can  continue  to  work  while 
earning  your  masters  degree  in  a  program 
that  offers  concentrations  in  newspaper, 
magazine,  new  media  and  broadcast 
(radio  and  television).  Application  dead¬ 
lines:  January  admission — November  9; 
May  admission — December  15.  Call 
(212)  854-8608  or  (212)  854-3828  for 
more  information. 


www.jrn.columbia.edu 


Come  Join  Us  at  Our 
Information  Sessions. 

Wednesday,  October  1 0 
6:30-9:30  p.m. 

Saturday,  October  27 
10  a.m.-l:.30  p.m. 

Please  call  (212)  854-8608 
to  reserve  your  place. 
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Focus  ON 


a  billion-dollar  newspaper  [advertising] 
market,  [and]  the  Chronicle  gets  about  a 
third  of  that.” 

David  Cole,  editor  and  publisher  of 
the  “Newsinc.”  newsletter,  which  covers 
newspaper  business  trends,  says  the  Bay- 
Area  is  a  strong  advertising  market  for 
newspapers,  which  hold  their  own 
against  TV  and  radio  in  attracting  ad 
revenue  in  the  region. 

More  than  half  (55%)  of  the  six-county 


Bay  Area’s  population  live  in  Santa  Clara, 
Contra  Costa,  and  Alameda  counties. 

The  most  significant  change  on  the 
local  media  scene  over  the  past  year  was 
the  completion  of  the  sale  of  the  San 
Francisco  Examiner  and  the  dissolution 
of  the  paper’s  joint-operating  agreement 
(JOA)  with  its  larger  partner,  the  Chroni¬ 
cle.  Hearst  Corp.  purchased  the  family- 
owned  Chronicle  last  year  and  then  sold 
the  afternoon  Examiner,  which  had  been 
part  of  the  Hearst  family’s  holdings  since 
the  days  of  William  Randolph  Hearst,  to 
another  prominent  Bay  Area  publishing 
family,  the  Fangs. 

Hearst  hired  about  200  former 
Examiner  newsroom  staffers,  adding 
them  to  the  Chronicle's  existing  300- 
member  newsroom.  In  addition,  all  of  the 
2,300  business-side  staffers  who  had 
worked  for  the  JOA  agency  in  advertising, 
circulation,  and  other  business  capacities 
became  employees  of  the  Chronicle. 

The  Fang  family,  which  also  owns  The 
Independent,  a  semiweekly  San  Francisco 
paper  with  an  average  free  distribution  of 
about  333,025,  tapped  Independent  chief 
Ted  Fang  as  editor  and  publisher  of  The 
Examiner.  Fang  immediately  converted  it 
to  the  morning  cycle,  going  head-to-head 
against  the  Chronicle,  and  launched  a 


Like  its  signature  cable  cars,  San  Francisco’s  economy  may  rise  to  the  occasion. 

Still  a  billion-dollar  ad  market 


But  now  the  media  face  threat  to  local  economy  from  a  dip 
in  tourism  in  the  aftermath  of  the  Sept.  11  terror  attacks 


BY  EILEEN  DAVIS  HUDSON  AND  JOEL  DAVIS 

Given  the  dot-com  bust  in  Silicon  Valley  and  a 
dramatic  post-terrorist-attack  loss  of  tourism  dollars 
in  tourist-dependent  San  Francisco,  you’d  think  the 
San  Francisco  Bay  Area’s  economy  would  be  reeling. 
But  deep  pockets  help.  The  Bay  Area,  which 
encompasses  the  cities  of  San  Francisco,  Oakland,  and  San  Jose, 
as  well  as  surrounding  areas,  is  one  of  the  nation’s  most  affluent 
regions:  More  than  40%  of  the  area’s  residents  have  annual 

household  income  of  at  least  $75,000,  no  doubt  about  that,”  observed 

versus  only  25%  in  the  country’s  other  top  Steven  B.  Falk,  the  San  Francisco 
50  markets,  according  to  Scarborough  '  Chronicle's  associate  publisher. 

Research.  Santa  Clara  County,  home  of  president,  and  chief  operating 

Silicon  Valley,  remains  the  designated  !  officer.  “But  Northern  California 
market  area’s  (DMA)  wealthiest  sector.  has  held  up  well.”  Of  the  Bay  Area 
“The  economy  has  softened  this  year  —  ;  alone,  Falk  said,  “Annually,  it’s  about 


AD  SPENDING  BY  MEDIA 

SAN  FRANCISCO-OAKLAND 

JAN.-DEC.  2000  JAN.-OEC.  1999 
$520,834,000  $491,042,300 

$467,244,270  $520,466,880 

$391,458,300  $338,937,940 

$16,098,470  $16,143,680 


Spot  TV 

Local  Newspaper 
Spot  Radio 
Local  Magazine 
Local  Sunday 
Supplement 


$11,660,340  $11,039,690 

$1,407,295,380  $1,377,630,490 
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MARKET  PROFILE 


Sunday  paper.  The  Examiners  Saturday 
paper  was  discontinued. 

For  The  Examiner,  the  transition  from 
JOA  partner  to  independent  paper  has 
been  rocky.  The  paper  had  to  build  a  distri¬ 
bution  system  from  scratch,  and  problems 
breaking  in  new  truck  drivers  caused  it  to 
hit  the  streets  extremely  late  early  on,  with 
many  subscribers  not  receiving  their  copies. 
Since  then.  The  Examiner  has  halted  home 
delivery  in  a  handful  of  ZIP  codes  in  outly¬ 
ing  communities.  Fang  said  most  of  the  dis¬ 
tribution  problems  have  been  worked  out. 

Before  the  JOA  was  dissolved  last 
November,  The  Examinees  daily  circula¬ 
tion  was  107,129,  and  it  is  now  about 
60,000,  according  to  Fang.  He  said  the 
paper  expects  to  file  its  first 
circulation  statement  with  the 
Audit  Bureau  of  Circulations 
for  the  six-month  period 
ending  next  March  31.  As  The 
Examiner  continues  to  suffer 
growing  pains,  the  Chronicle's 
weekday  circulation  jumped 
15.41%,  to  527,466  from 
457,028,  between  Sept.  30 
and  March  31.  However,  the 
Chronicle’s  Sunday  circ  dipped 
2.23%  over  the  same  period, 
to  540,074  from  552,400. 

Serving  the  southern  end  of 
this  fragmented  market  is  the 
mainstay  Silicon  Valley  paper, 

Knight  Bidder’s  San  Jose 
Mercury  News  (daily  circu¬ 
lation  283,756,  Sunday  circ 
317,799).  In  March,  Jay  T. 

Harris  resigned  as  publisher  of 
the  Mercury  News,  citing  the 
increasing  difficulty  of  balanc¬ 
ing  the  parent  company’s  prof¬ 
it-margin  goals  with  journalis¬ 
tic  performance.  Harris  was 
succeeded  by  Joseph  Natoli,  formerly  presi¬ 
dent  of  Knight  Bidder’s  The  Miami  Herald. 

In  an  effort  to  improve  the  Mercury 
News’  bottom  line,  Knight  Bidder  this 
year  folded  the  paper’s  nearly  3-year-old 
Sunday  magazine,  SV,  because  of  the  sharp 
drop-off  in  ad  spending  throughout  Silicon 
Valley.  The  paper  had  published  a  Sunday 
magazine  under  various  names  for  32 
years.  The  Mercury  News,  which  has  also 
combined  several  of  its  daily  editions, 
currently  publishes  four  zoned  editions. 

Another  major  player  on  the  kxal  news¬ 
paper  scene  is  MediaNews  Group  Inc.  » 
Its  subsidiary,  ANG  Newspapers,  publishes 
The  Oakland  Tribune  (daily  circulation 
67,308,  Sunday  circ  64,415),  which  serves 


I  the  East  Bay  cities  of  Oakland,  Berkeley, 
Bichmond,  and  Albany,  as  well  as 
j  surrounding  suburban  areas.  MediaNews’ 
j  papers  claim  a  combined  reach  of  696,000 
I  readers  daily  throughout  the  market. 

Scott  McKibben,  president  and 
publisher  of  ANG,  called  the  Bay  Area 
newspaper  scene  “very  competitive,”  but 
also  pointed  out  that  the  chains  in  the 
region  tend  to  dominate  and  do  well 
financially  in  particular  areas.  “In  Alameda 
County  and  going  out  to  the  east  into  San 
Joaquin  County,  which  is  where  all  the 
[housing]  growth  is  really  at,  we’re  the 
dominant  newspaper  chain,”  he  said. 

Hispanics  make  up  18%  of  the  market’s 
total  population,  well  above  the  average  of 


NEWSPAPERS: 


THE  ABCS 

Sunday 

Circulation 

Daily  Market  Sunday  Market 
Penetration  Penetration 

San  Francisco  County:  324,680  Households 
San  Francisco  Chronicle,  The  Examiner* 

Santa  Clara  County:  589,321  Households 

158,834 

137,131 

48.9% 

42.2% 

San  Francisco  Chronicle,  The  Examiner* 

31,633 

27,878 

5.4% 

4.7% 

San  Jose  Mercury  Hews 

San  Mateo  County:  266,603  Households 

233,135 

267,558 

39.6% 

45.4% 

San  Francisco  Chronicle,  The  Examiner* 

92,183 

100,217 

34.6% 

37.6% 

San  Jose  Mercury  News 

16,317 

17,200 

6.1% 

6.5% 

San  Mateo  County  Times 

Marin  County:  105,312  Households 

33,580 

12.6% 

Marin  Independent  Journal,  Novato 

37,887 

38,279 

36.0% 

36.3% 

San  Francisco  Chronicle,  The  Examiner* 

40,842 

45,687 

38.8% 

43.4% 

The  Press  Democrat,  Santa  Rosa 
Alameda  County:  539,655  Households 

1,049 

1.0% 

The  Argus,  Fremont 

31,066 

31,024 

5.8% 

5.7% 

The  Daily  Review,  Hayward 

38,174 

38,136 

7.1% 

7.1% 

The  Oakland  Tribune 

58,505 

53,275 

10.8% 

9.9% 

Tri-Valley  Herald,  Pleasanton 

22,029 

21,984 

4.1% 

4.1% 

San  Francisco  Chronicle,  The  Examiner* 

96,037 

97,969 

17.8% 

18.2% 

San  Jose  Mercury  News 

19,200 

22,630 

3.6% 

4.2% 

Contra  Costa  Times,  Walnut  Creek** 
Contra  Costa  County:  366,946  Households 

26,633 

28,028 

4.9% 

5.2% 

The  Oakland  Tribune 

6,539 

6,271 

1.8% 

1.7% 

Tri-Valley  Herald,  Pleasanton 

9,754 

9,619 

2.7% 

2.6% 

San  Francisco  Chronicle,  The  Examiner* 

56,717 

61,595 

15.5% 

16.8% 

Contra  Costa  Times,  Walnut  Creek** 

152,245 

162,146 

41.5% 

44.2% 

'Combined  circuletion  of  both  papers ' 
Source:  Audit  Bureau  of  Circulations 


‘Aggregate  circulation  of  four  Knight  Ridder  papers 


12%  for  the  country s  50  largest  markets, 
according  to  Scarborough.  About  72%  of 
the  Hispanic  population  is  of  Mexican 
descent.  Three  controlled-circulation 
Spanish-language  weekly  newspapers  serve 
Hispanic  residents  of  the  Bay  Area.  The 
largest  is  Nuevo  Mundo,  which  has  a  cir¬ 
culation  of  about  90,000  and  is  published 
by  the  San  Jose  Mercury  News.  The  others 
are  El  Mensajero,  which  focuses  on  San 
Francisco  and  has  a  circulation  of  about 
50,000,  and  El  Observador,  which  has  a 
circ  of  about  30,000  in  Alameda  County. 

Changing  channels 
Bay  Area  broadcast  TV  stations  are 
gearing  up  for  a  major  change  in  the 


country’s  fifth-ranked  market  (with  2.4 
million  'TV  households)  as  of  Jan.  1.  That’s 
when  Young  Broadcasting’s  longtime 
NBC  affiliate  and  the  market’s  leading 
news  outlet,  ICBON-TV,  will  become  an 
independent  and  Granite  Broadcasting’s 
independent  KNTV-TV  in  San  Jose  will 
take  over  the  NBC  affiliation. 

Young,  which  last  year  outbid  NBC 
to  purchase  KBON,  was  unable  to  reach 
a  deal  A\ith  the  network  on  financial 
terms  to  renew  the  station’s  affiliation 
agreement.  While  KBON  currently  is  the 
market’s  top-billing  station,  its  prospects 
following  the  separation  from  NBC  and 
the  network’s  strong  programming  are 
uncertain,  according  to  analysts. 

Univision-owned-and- 
operated  KDTV-TV, 
which  last  year  launched 
the  market’s  only  week¬ 
end  Spanish-language 
newscasts,  is  looking 
forward  to  a  big  ratings 
boost  next  July  from  its 
coverage  of  soccer’s 
World  Cup  tournament. 
Bival  station  KSTS-TV,  a 
Telemundo  property, 
launched  the  market’s 
first  Spanish-language 
newscasts  on  weekday 
mornings  and  at  midday. 

In  local  cable,  AT&T 
Broadband  serves  72% 
of  cable  homes  in  the 
DMA.  On  Aug.  1,  Young 
Broadcasting’s  7-year- 
old,  24-hour  cable  news 
network.  Bay  TV,  was 
pulled  off  AT&T’s 
systems,  eliminating 
the  only  local  cable  news 
programming  in  the 
market.  Young  and  AT&T  were  unable 
to  agree  on  terms  for  a  new  contract. 

Clear  Channel  Communications 
dominates  the  country’s  No.  5  radio 
market,  with  a  26%  share  of  annual  ad 
revenue.  Two  AM  stations  serve  the  mar¬ 
ket’s  large  Asian-American  community, 
which  accounts  for  about  20%  of  the  pop¬ 
ulation  —  Inner  City  Broadcasting’s  KVTO 
and  Multicultural  Broadcasting’s  KEST. 
Neither,  however,  generates  sufficient 
listenership  to  make  the  Arbitron  book. 

Clear  Channel  Outdoor  dominates 
San  Francisco-Oakland’s  out-of-home 
ad  business.  Its  largest  competitor  is  San 
Francisco-based  Foster  Media,  which 
specializes  in  bulletins  and  wallscapes.  11 
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-FIATURISAVAILABU- 


COLUMNS  AVAILABLE 


POPULAR  FAMILY  HUMOR  COLUMN 

Perfect  for  your  family  audience 
See  for  yourself.  Free  samples 
Mike  412  303-1014Arivfam@juno.com 

ENTERTAINMENT 

HUMOR.  Tongue-in-cheek  take  on  polar 
opposites-Real  Life  &  Hollywood.  From  in¬ 
dustry  PR  vet  just  trying  to  sleep  easy.  Art 
Buchwald  meets  The  Player.  Plus  star  inter¬ 
views.  Ken  323/469-0252. 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 

_ WEATHER  MAPS _ 

WEATHER  MAPS,  7  day  forecast,  revolu¬ 
tionary  technology  from  Weather  Under¬ 
ground.  Print  ready  custom  formats,  simple 
contracts,  competitively  priced.  World  cov¬ 
erage  in  50-r  languages. 

(415)  5434806  x2 

http//www.wunde  rground.com/newspaper 


-ANNOUNCEMENTS- 


CONTENT  FINDER 

CONTENT  FINDER  -  www.econtentfinder.com 
Identify  Suppliers  of  Syndicated  Content  Indexed 
by  Topic,  Target  Audience,  Type  or  Language. 

NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 

LEADER  IN  NEWSPAPER  APPRAISALS 

Free  Initial  Valuation... go  to 

www.mediamergers.com 

W.B.  Grimes  &  Co.,  Est.1959 

NEWSPAPER  BROKERS 

MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  3684352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 

w  w  w.  ed  it  ora  nd  publisher,  com 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 


800  Sold  •  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  Sou^west 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 
(517)  369-3066 
Ron  Mix,  West  (209)  634-7202 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 

(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 


Leader  in  Sale 
of  Community  t. " 
Newspapers'  j,  1 

Check  our  references 
(214)  265-93m) 

Rickcnbachcr  IVIcdia 

r>7  31  Dcsco  Dr..  Dal  I  a 
673  1  Dcsco  Dr..  Dallas,  TX  75225 
WWW  .rickenbachermcdia.com 


MEDIA  AMERICA  BROKERS 

Lenox  Towers,  Suite  ICXX) 

3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


PHILLIPS  PROPERTIES,  INC. 

Consultants-Investments 
Management  -  Brokers 
PO.  Box  219 
Baker.  FL  32531 

Phone  (850)  537-4040 
Fax  (850)  537-4050 

NEWSPAPERS  FOR  SALE 

AVOID  DOWN  SIZING  own  your  newspa¬ 
per  Also  county  seat  weeklies,  others. 
Free  list.  Bill  Berger.  ATN,  1801  Exposition 
Austin,  TX  78703-2833  (512)  476-3950 

For  a  list  of  Properties  for  Sale: 

www.mediamergers.com 
W.B.  Grimes  &  Co.-Est.  1959 


_ ALAILROOM _ 

BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates.  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

NEWSTEC,  INC 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors.  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 

_ NEWSRACKS _ 

INDOOR  FREE  PUBLICATION  RACKS! 

New.  9  or  12  pockets.  Sign  holder. 
Black.  Negotiable  (888)  302-8288 

NEWSPAPER  APPRAISERS 


Producing  Top  Values 
For  Publishers  Since  1923 

Over  the  years  we've  prcxiuced  top  values  for  publishing  companies,  in 
thousands  of  transactions  througnout  the  country'.  VVe  have  built  this 
record  on  hard  work,  experience  and  trust,  and  we  welcome  your  call 
to  confidentially  discuss  what  we  can  do  for  you  and  your  company. 

John  Cribb  •  Jim  Hicks  I  vC 

Tom  Karavakis  •  Gary  Greene  Am  JL  AA  AA 

Kerry  Murdock  ^  ASSOC  1  AT  E  S 

Publication  Brokerage  &  Appraisal 


-EQUIPMENT  &  SUPPLIES- 


NEWSRACKS 


IMI  (I  SA)  CORPOR.ATIO.N 

Wood  displays  single  copy 
Newspaper  Circulation  Supplies 
Free  brochures  available 

^  Phone:(800)336-5803 
^  Fax:(909)920-3060 
Email:imiusa@aol.com 
www.imiusacorp.com 


_ PRESSES _ 

2  GOSS  SSC4  Highs  21  1/2*  cut-off 

running  well  -  $100,000.00  each  -  or  best 
offer  by  owner  (631)  231-  6060 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses’ 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Colof 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C% 

Tel:  (913)  648-2000 
Fax:  (913)  648-7750 


ENTIRE  HIGH  QUALITY  NEWSPAPER 
PLANT  FOR  SALE 

Community  SSC  folder,  two  stacked 
SSC  units  producing  great  process 
color,  four  SC  units,  complete  pre-press 
and  post-press  equipment... 

EVERYTHING  WORKING! 
Details  and  photos  at  our  web  site, 
kpcnews.com.  Click  on  the  machinery 
ad  in  the  top  right-hand  box  on  the  site’s 
home  page... Make  us  an  offer...  On  site 
storage  available  unbi  February  1 ,  2002 


FOR  SALE:  5/U  1974  Goss  Community 

w/SC  folder,  50  HP  drive,  $90,000;  7/u 
1986  News  King  w/Kj8  folder.  60HP. 
$150,000;  6/u  6^73  News  King 
w/running  circ  register  on  units,  w/KJ6 
folder  w, /upper  former  &  60  HP,  $68,000 
guaranteed;  Goss  Community  SSC  1996 
4/u  w/SSC  folder/60  HP. 

Call  John  Newman  (913)  6484195 


Inland  Nemispaper  Haidiinery  Cprpofation 

Fn  a  coavlete  bsl  ol  grew:;  flOOlSPlfS  ■  I9l3l«2'9e 
iiimi.nlandnewcon 


erfbty.  com 

Toptcs.  Morof 


(406)  586-6621  I  I  “Happiness  is  not  a  station  to  arrive 

Bozeman.  Montana  j  of  traveling." 

;  -  Margaret  Lee  Runbeek 
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-INDUSTRY  SERVICES- 


-HELP  WANTED- 


ADV'ERTISING  CONSULTANTS 


SALES  CONSULTATION 

Prior  radio  station  owner  shares 
successful  advertising  sales  tech¬ 
niques.  Over  20  years  experience. 
New  business  development,  prospec¬ 
ting.  sales  management,  one-on-one 
sales  coaching,  developing  sales 
teams,  closing  sales,  and  more. 

Benchmark  Sales  Consulting 
(617)  232-5576 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 
www.metro-news.com 


BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 

CIRCULATION  SERVICES,  INC. 

The  Prepaid  Sales  Leader 

Find  Out  More  At 
www.circulationservices.com 
Or  call  Andy  Orr  at: 

(970)  493-0470  ext.  109 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  Of  Commerce 

PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


“When  it  goes  wrong,  sou  feel 
like  culling  your  throat,  but 
you  go  on.  You  don’t  let  any¬ 
thing  gel  you  down  so  much 
that  it  beats  \ou  or  stops  you.” 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or  i 
Web  Ad  Sales.  Production,  B'lling,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available.  | 

Take  a  test  drivel!  See  it  at 
publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610  | 


INTERNET  SERVICES 


ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  it’s  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397 
www.our-hometown.com 


-HELP  WANTED- 


ACADEMIC 


COME  TEACH  PHOTOJOURNALISM  IN  BIG 
SKY  COUNTRY. 

The  University  of  Montana  School  of  Jour¬ 
nalism  seeks  a  tenure  track  photojournalism  , 
professor  starting  in  August  2002.  Duties  ! 
will  include  teaching  courses  photo-  : 
lournalism  and  design.  We  prefer  applicants  : 
with  at  least  ten  years  of  full-time  profes¬ 
sional  experience  as  a  journalist.  Experi¬ 
ence  teaching  journalism  at  the  college  level 
IS  preferred.  A  master's  degree  is  required.  ; 
Deadline  for  applications  is  November  1. 
Review  of  applications  will  begin  November  | 
1  and  continue  until  position  is  | 
filled.  Send  letter  of  interest,  resume,  three 
references  and  portfolio  to  Keith  Graham,  i 
School  of  Journalism,  The  University  of  ■ 
Montana,  32  Campus  Drive,  Missoula,  MT  i 
59812-0648.  For  further  information  call  ^ 
406-243-2238.  The  University  of  Montana  is  i 
an  equal  opportunity/affirmative  action  em¬ 
ployer  and  encourages  applications  from 
women,  minorities,  Vietnam  era  veterans  , 
and  persons  with  disabilities.  This  position  ■ 
can  be  made  available  in  alternative  formats 
upon  request. 


VISITING  ASSISTANT  PROFESSOR 
The  School  of  Journalism  and  Broadcasting 
at  Oklahoma  State  University  seeks  a  Visit¬ 
ing  Assistant  Professor  as  the  Don 
Reynolds  Endowed  Professor  for  the  spring 
2002  semester  to  teach  newspaper  graph¬ 
ics,  a  specialized  reporting  course  or  mag¬ 
azine  writing.  The  topic  for  the  specialized 
class  could  include  business, 
environmental,  health  or  political  reporting. 

In  addition,  this  person  will  teach  an  honors 
course  in  beginning  reporting.  A  master’s 
degree  and  a  minimum  of  five  years 
full-time  relevant  professional  experience 
are  required.  Evidence  of  successful  teach¬ 
ing  is  desirable.  Send  a  letter  of  interest, 
resume  and  names  of  three  references  to: 
News-Editorial  Search,  School  of  Journalism 
and  Broadcasting,  Oklahoma  State  Universi¬ 
ty,  Stillwater,  OK  74078.  A  review  of  appli¬ 
cants  will  start  October  26,  2001,  and  con¬ 
tinue  until  the  position  is  filled.  Oklahoma 
State  University  is  an  ADA/EEO/Affirmative  , 
Action  employer.  The  School  of  Journalism  ; 
and  Broadcasting  is  committed  to  diversity  : 
within  the  faculty  and  student  body  and  it  i 
solicits  applications  from  women  and  ethnic  | 
minorities. 
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ACCOUNTING 


BUSINESS/FINANCE  MANAGER  wanted  to 
assist  publisher  in  management  of  small 
weekly  business  newspaper.  Minimum  5 
years  experience  in  publishing  finances, 
and  knowledge  of  related-computer  pro¬ 
grams.  Hands-on  opportunity.  Fax  (908) 
204-0697  or  send  resume  and  salary  re¬ 
quirements  to:  Publisher,  New  Jersey  Law¬ 
yer,  2035  Lincoln  Hwy.,  Edison,  NJ  08817. 

CONTROLLER 

Paxton  Media  Group,  Inc.  is  seeking  a  re¬ 
gional  accounting  manager  for  its  Arkansas 
region.  The  region  is  managed  from  Jones¬ 
boro,  AR  and  includes  four  daily  news¬ 
papers  with  circulation  of  approximately 
55,000.  The  regional  manager  is  responsi¬ 
ble  for  coordinating  all  accounting,  financial 
reporting,  and  budgeting  activities  for  the 
group.  Primary  duties  include: 

•Timely  and  accurate  financial  reporting 
and  accounting  for  the  group 
•Coordination  of  budget  preparation  and 
monthly  evaluation  of  results  with  all 
levels  of  management 
•Maintenance,  testing,  and  reporting  of 
appropriate  internal  control  procedures 

•  Support  for  all  levels  of  management  in 
conducting  and  promoting  efficient  and 
ethical  business  practices 

Knowledge  and  experience: 

•  4  year  accounting  degree 

•  Strong  knowledge  of  newspaper  Industry 

•  Excellent  verbal  and  written 
communication  skills 

•  Ability  to  manage  deadlines 

•  Ability  to  research  and  recommend 
policy  and  procedure 

Send  resume  to  David  Mosesso,  Publisher, 
The  Jonesboro  Sun,  P.O.  Box  1249,  Jones¬ 
boro,  AR  72401-1249.  Or  E-mail  to: 

dmosesso@jonesborosun.com 
Paxton  Media  Group  is  an  equal 
opportunity  employer  and  does  not  discrimi¬ 
nate  on  the  basis  of  race,  religion,  color, 
sex,  age,  national  origin  or  disability. 


ADMINISTRATIVE 


GENERAL  MANAGER 

Bear  River  Publishing  Company,  owned  by 
Pioneer  Newspapers  of  Seattle,  is  seeking 
a  general  manager  for  its  state  of  the  art 
newspaper  production  plant  in  Southern 
Idaho.  The  facility,  built  this  year,  has  a 
new  press,  prints  two  daily  newspapers  and 
seeks  to  develop  a  robust  commercial 
printing  business.  We’re  looking  for  an  indi¬ 
vidual  who  relishes  responsibility,  has  over¬ 
all  management  experience,  can  grow  the 
commercial  aspect  of  the  business  and  can 
effectively  manage  a  high  quality  and  highly 
productive  printing  operation.  For  informa¬ 
tion  about  the  company,  see: 

www.pioneernewspapers.com. 

Please  send  resumes  to:  Dave  Lord,  Pres¬ 
ident,  Pioneer  Newspapers,  Inc.,  221  First 
Ave.  W.,  Suite  405,  Seattle,  WA  981 19. 


PUBLISHER/SALES  MANAGER  for  Group 
located  in  a  large  Texas  Metropolitan  area. 
Please  send  inquiries  to: 

Box  2315,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


ADMINISTRATIVE 


BUSINESS  MANAGER  to  handle  all  account¬ 
ing,  office  operations  and  human  resources 
responsibilities  for  The  Griffin  Daily  News,  a 
seven-day  morning  newspaper  located  40 
miles  south  of  Atlanta.  Must  be  detail- 
oriented,  have  strong  organizational  skills 
with  proficiency  in  Excel  and  other  spread¬ 
sheet  programs  and  be  able  to  handle  fi¬ 
nancial  budgeting  and  forecasting.  Excellent 
compensation  commensurate  with  ex¬ 
perience.  Griffin  offers  a  wonderful  small¬ 
town  atmosphere  while  being  close  to  all 
the  amenities  in  Atlanta.  E-mail  resume  to 
publisher@griffindailynews.com  or  mail  to: 

Jennifer  Allen,  The  Griffin  Daily  News 
P.O.  Drawer  M,  Griffin,  GA  30224 


DIRECTOR  OF  MANUFACTURING 
We  publish  two  daily  newspapers  serving 
suburban  markets  located  about  35  miles 
east  of  Atlanta,  Georgia.  Production  oper¬ 
ates  out  of  a  common  facility.  Our  dynamic 
growth  has  risen  to  the  point  where  we  now 
publish  over  90  million  pages  per  month 
and  package  9-10  million  inserts. 

As  our  markets  continue  to  grow  we  need 
to  add  a  knowledgeable  professional  to  our 
team  to  maintain,  direct  and  plan  our  manu¬ 
facturing  operations.  We  are  used  to 
getting  a  lot  from  a  little,  so  this  isn’t  a  job 
for  someone  ready  to  move  south  and  wind 
down  the  career.  Our  staff  enjoy  what  they 
do,  who  they  do  it  with  and  where  they  do 
it.  It’s  a  hectic  but  fun  environment. 

We  are  a  division  of  Gray  Communications 
Systems  (NYSE  -  GCSB),  a  company  operat¬ 
ing  13  television  stations,  three  NBC  affili¬ 
ates  and  ten  CBS  affiliates,  located  in  the 
Southeast  and  Midwest;  four  daily  newspa¬ 
pers  (one  in  Albany,  Georgia,  two  in  subur¬ 
ban  Atlanta,  Georgia,  and  one  in  Goshen,  In¬ 
diana);  a  weekly  advertising  shopper  in 
southwest  Georgia;  a  communications  and 
paging  business  in  the  Southeast  and  one 
of  the  largest  fleets  of  transportable 
satellite  uplink  trucks  in  the  Southeast. 

We  offer  a  salary  and  bonus  package  com¬ 
petitive  with  operations  in  our  range  of  reve¬ 
nue,  company  paid  pension  plan,  401(k) 
and  other  benefits.  Our  markets  boast  a 
strong  quality  of  life,  excellent  schools  and 
acceptable  traffic  despite  what  you  read  in 
national  media. 

Our  production  staff  is  aware  of  our  search 
and  is  anxious  to  work  with  a  professional 
ready  to  take  us  to  the  next  level. 

Please  respond  with  resume  and  salary 
history  to: 

Richard  Rae,  Vice  President 
Post-Citizen  Media,  Inc. 

969  Main  Street,  Conyers,  GA  30012 
Fax:  (770)  483-2468 

E-mail:  rick.rae@gcslink.com 


INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winn¬ 
ing  Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  -i-  stock  options  for  aggres¬ 
sive  leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 
Cover  letter  &  resume  to: 

hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 

www.editorandpublisher.com 


C2 


-George  Cukor 
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-HELP  WANTED- 


ADMINISTRATIVE 


GENERAL  MANAGER 
(SC65120) 

The  Columbia  Missourian,  the  most  unusual 
newspaper  in  the  world,  is  searching  for  a 
General  Manager.  The  Missourian  is  the  lab¬ 
oratory  newspaper  for  the  prestigious 
School  of  Journalism  of  the  University  of 
Missouri  AND  the  town  of  Columbia’s  daily 
morning  paper.  Duties  include:  preparation 
and  management  of  a  two  million  dollar 
budget,  the  management  of  advertising,  cir¬ 
culation  and  production  departments  and 
the  direction  of  the  total  operational,  finan¬ 
cial  and  personnel  activities  of  the  Missour¬ 
ian  business  offices. 

The  bonuses  in  this  position  are  the 
students,  faculty  and  staff  within  the 
School  of  Journalism.  The  opportunities  for 
personal  enrichment  are  limitless.  Salary 
range  in  the  fifties  to  sixties  depending 
upon  experience. 

A  bachelor’s  degree  or  an  equivalent  combi¬ 
nation  of  education  and  experience  from 
which  comparable  knowledge  and  abilities 
can  be  acquired  is  necessary.  Seven  to  10 
years  of  newspaper  management  and 
business  administration  experience  is 
required.  Position  reports  to  the  dean  of  the 
Missouri  School  of  Journalism.  Please 
apply  to: 

University  of  Missouri 
Human  Resource  Services  (MU) 

130  Heinkel  Building,  201  South  7th  Street 
Columbia,  Missouri  65211 
http://www.missouri.edu/~hrswww/tirsmu.html 
AA/EOE 

Should  any  accommodations  be  necessary, 
please  call  (573)  882-7976.  TTY  users, 
please  use  the  Relay  Missouri  number: 

1-800-RELAY  MO  (735-2966) 

JOURNALISM  PROGRAMS  DIRECTOR 
FACS,  a  nonprofit  organization  that 
provides  news  content  education  for  jour¬ 
nalists,  seeks  a  Director  for  its  journalism 
programs.  The  Director  will  have  responsi¬ 
bility  to  plan,  direct,  and  administer  educa¬ 
tional  programs  for  working  journalists.  The 
Director  reports  to  the  Senior  Vice  President 
of  programs. 

Applicants  should  be  journalists,  former 
journalists,  or  journalism  educators.  Suc¬ 
cessful  candidate  will  have  1)  commitment 
to  traditional  journalism  values  2)  track  rec¬ 
ord  of  success  administering  news  opera¬ 
tions,  newsrooms,  or  large  news  projects 
3)  ability  to  work  with  the  FACS  programs 
team  and  with  working  journalists  4)  keen 
understanding  of  the  news  industry  in  the 
United  States  5)  awareness  of  and  sensitivi¬ 
ty  to  those  issues  that  make  news  in  the 
United  States  6)  sensitivity  to  issues  of  a 
global  information  age  7)  ability  to  coordi¬ 
nate  program  marketing. 

Submit  resume  and  list  of  references  to 
Randy  Reddick:  reddick@facsnet.org 
FACS,  85  South  Grand  Avenue  Pasadena, 
CA  91105.  Phone:(626)584-0010. 


ADVERTISING 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit  us  often  to  check  for 
new  employment  opportunities! 

www.BrehmCommunications.com 


"Times  have  noc  become  more  \iolent. 
lliex"  have  just  lH.-eome  more  televiseil." 

-MariKn  .Manson.  singer.  (‘W 


ADVERTISING 


REGIONAL  ADVERTISING  SALES  MANAGER 
Madison  Newspapers,  Inc.,  publisher  of  the 
Wisconsin  State  Journal  and  The  Capital 
Times  is  seeking  a  seasoned  sales 
manager  to  lead  and  direct  a  team  of  inside 
and  outside  account  executives  and 
support  staff  to  achieve  revenue  goals.  Ad¬ 
ditionally,  this  position  will  provide  leader¬ 
ship,  performance  management,  staffing 
and  training,  planning  and  administration 
and  customer  relations,  develop  strong  re¬ 
lationships  with  advertising  clients,  and 
work  as  an  instrumental  team  member  of 
the  Advertising  Network  in  establishing  the 
strategic  direction  for  the  advertising 
organization. 

The  Successful  Candidate  will  demonstrate: 

•  a  pattern  of  success  in  metro  market¬ 
places  that  are  extremely  competitive; 

•  a  history  of  successfully  coaching  sales¬ 
people  to  develop  new  customers  and 
create  win-win  business  partnerships  with 
existing  customers; 

•  experience  on  a  mid-size  to  large  daily 
newspaper 

•  an  assertive  approach  to  achieving 
revenue  and  customer  satisfaction  goals; 
ability  to  create  new  revenue  ideas; 

•  a  commitment  to  providing  ongoing  sales 
training; 

•  the  ability  to  maintain  budgeted  cost  of 
sales. 

Madison  Newspapers,  Inc.  offers  a  competi¬ 
tive  compensation  and  bonus  program,  and 
a  generous  benefit  package  including  medi¬ 
cal,  dental,  vision,  life,  long-term  disability 
insurance,  401(k)  plan  with  potential  compa¬ 
ny  contributions  of  1 1/2%,  and  stock  pur¬ 
chase  plans. 

Interested  candidates  should  apply  by 
October  5,  2001  to: 

Madison  Newspapers,  Inc. 
Attention:  Human  Resources 
1901  Fish  Hatchery  Road 
Madison,  Wl  53708 
Fax:  608-252-6082 
Email:  jobs@madison.com 
AFFIRMATIVE  ACTION/EQUAL 
OPPORTUNITY  EMPLOYER 


DIRECTOR  OF  SALES  AND  MARKETING 
The  Gainesville  Sun  and  Ocala  Star-Banner 
have  clustered  their  distinct  publications  to 
create  a  daily  combined  circulation  market 
of  110,000.  We  are  looking  for  a  creative 
advertising/marketing  executive  to  lead  our 
classified,  retail  and  marketing  efforts  in 
North  Central  Florida.  This  two-county  area 
is  known  as  the  home  of  the  University  of 
Florida  in  Gainesville  and  hundreds  of 
beautiful  horse  farms  in  Marion  County. 
Marion  County  is  one  of  the  fastest-growing 
communities  in  Florida. 

Candidate  should  be  a  hands-on  high 
energy  individual  with  excellent  people 
skills  and  a  great  track  record. 

Owned  by  the  New  York  Times  Co.  and  an 
equal  opportunity  employer  we  offer  excel¬ 
lent  benefits,  relocation,  pension,  401(k) 
program,  superior  health  insurance,  and 
stock  options. 

If  you  are  interested  in  joining  us  in  this 
newly  created  market  opportunity  please 
send  your  resume  and  cover  letter  to: 

The  Gainesville  Sun 

;  Attn:  Jim  Doughton,  Publisher 
P.O.  Box  147147 

!  Gainesville,  FL  32614-7147 

I  Or  E-mail:  jim.doughton@gvillesun.com 


ADVERTISING 


ACCOUNT  MANAGER 
CORPORATE 

BUSINESS  TO  BUSINESS  SALES 
WEST  COAST  REGION 
Major  newspaper  publisher  and  distributor 
has  exciting  Corporate  Sales  opportunity  on 
its  National  Sales  Staff.  We  seek  a  results 
oriented  individual  who  can  help  expand 
new  readership  through  print,  electronic 
and  sponsorship  programs  by  calling  on 
corporations  throughout  the  Western  United 
States.  The  person  in  this  job  will  build  stra¬ 
tegic  alliances  with  key  partners  and  work 
with  independent  wholesalers  to  develop 
the  high  potential  business  to  business  mar¬ 
ket  segment.  Responsibilities  include: 
Prospect  and  build  relationships  inside  cor¬ 
porations  in  an  effort  to  continually  expand 
the  program  base.  Identify  and  cultivate  re¬ 
lationships  with  strategic  partners  in  the  re¬ 
gion.  Ensure  ongoing  reporting  of  business 
progress. 

The  successful  candidate  must  be 
organized,  flexible  and  self-motivated,  able 
to  handle  multiple  projects/accounts  and 
meet  varying  deadlines.  Should  have  ability 
to  develop  and  maintain  relationships  with 
top-level  decision-makers.  He  or  she  must 
demonstrate  the  ability  to  work  independ¬ 
ently  and  creatively  and  have  good  interper¬ 
sonal  skills;  create,  present  and  execute 
sales  and  marketing  plans  to  drive 
new  business.  Knowledge  and  experience  in 
newspaper  sales  and  distribution  is  helpful. 
Requires  extensive  travel  throughout 
territory.  A  college  degree  required  plus 
three  to  five  years  of  direct  sales  and  mar¬ 
keting  experience.  Must  have  strong  com¬ 
puter  skill  and  proficiency  in  Microsoft  Office 
applications. 

We  offer  a  competitive  salary  range,  partici¬ 
pation  in  the  sales  bonus  incentive  program 
and  an  outstanding  benefits  program.  A 
car  allowance  is  provided.  Interested 
candidates  are  invited  to  respond  in  confi¬ 
dence  stating  salary  history  and  require¬ 
ments.  Send  resumes  to: 

halll@nytimes.com 
(word  documents  preferred) 

Fax:  (972)  377-0045 
American  Office  Centers 
c/o  The  New  York  Times 
2591  Dallas  Parkway,  Suite  300 
Frisco,  TX  75034 
We  are  an  EEO  Employer 


CLASSIFIED  MANAGER 
La  Raza  Newspaper,  Chicago’s  leading  His¬ 
panic  Publication,  has  an  immediate 
opening  for  a  Classified  manager.  Ideal  can¬ 
didate  will  be  bilingual  (Spanish  and 
English),  a  self-starter  with  good  people 
skills  and  strong  management  technique, 
and  have  the  ability  to  develop  new  classi¬ 
fied  revenue  initiatives.  Newspaper  adver¬ 
tising  sales  experience,  and  the  ability  to 
develop  and  motivate  a  sales  team  is  a 
plus.  Interested  candidates  should  send  re¬ 
sume,  including  salary  requirements  to: 
Frank  Marcangelo,  VP  Operations.  FAX: 
(773)  273-2006  or  mail  to:  6001  North 
Clark  St.,  Chicago,  IL  60660. 


ADVERTISING 


ADVERTISING  SALES  REPRESENTATIVE 
IN  PARADISE 

Great  opportunity  for  highly  motivated  ad¬ 
vertising  sales  representative  to  grow  mar¬ 
ket  share  for  leading  island  weekly  in  the 
Caribbean.  Strong  people  and  persuasive 
skills  essential.  Average  base  salary  -i-  conv 
mission  ($500-i-/week)  in  a  market  where 
blue  skies  are  the  limit.  Rush  resume  to: 

Box  2322,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


CIRCULATION 


SINGLE  COPY  MANAGER 
Career  opportunity  with  McClatchy  Newspa¬ 
pers  in  Tacoma  Washington.  Successful 
candidate  will  be  experienced,  marketing 
oriented,  and  a  strong  leader.  We  offer  an 
excellent  quality  of  life  on  Puget  Sound,  a 
growing  market,  an  award  winning  newspa¬ 
per,  and  the  resources  to  get  the  job  done. 
Forward  resume  and  salary  history  to  Ron 
Mladenich,  Circulation  Operations  Manager 
1950  S  State  St,  Tacoma,  WA  98411  or: 

Ron.Mladenich@mail.tribnet.com 

AREA  MANAGER 

The  Washington  Times  is  seeking  a  proven 
single  copy  marketing  professional  who  has 
exceptional  leadership,  coaching  and  ana¬ 
lytic  skills  to  manage  our  single  copy  opera¬ 
tion  in  DC.  You  will  be  responsible  for  at¬ 
taining  sales  goals,  managing  single  copy 
distribution  including  collections,  hawker 
;  programs  and  newsrack  maintenance. 

‘  Apply  with  cover  letter  and  resume  to  The 
Washington  Times,  Rod  Tirey,  3600  New 
!  York  Avenue,  NE,  Washington,  1X1  20002. 

Fax:  (202)  6360409 
E-mail:  Rtirey@WashingtonTimes.com 

CIRCULATION  DIRECTOR  -  Seeking  a  direc¬ 
tor  for  1 0,0(X)  circulation  AM  daily  in  Central 
Connecticut.  The  successful  candidate 
will  show  a  demonstrated  ability  to  manage 
distribution,  administration,  and  sales.  The 
Director  must  be  able  to  build  flawless  op¬ 
erations  in  order  to  concentrate  on  volume 
growth  and  over-the-top  customer  service 
in  this  highly  competitive  market.  Good 
earning  potential  commensurate  with  expe¬ 
rience  and  results.  Send  letter  of 
application,  resume,  and  salary  history  to: 
(jeneral  Manager,  The  Middletown  Press 
2  Mam  Street,  Middletown,  CT  06457 
Or  E-mail:  LFABRIZIO@journalregister.com 

_ ^ 

i  CIRCULATION  DIRECTOR  for  15,000  daily 
and  3,500  weekly  in  beautiful  Aiken,  SC. 
Please  send  resume  and  salary  require¬ 
ments  to:  Scott  B.  Hunter,  Publisher,  Aiken 
Standard,  P.O.  Box  456,  Aiken,  SC  29802. 
Or  E-mail:  shunter@aikenstandard.com 


I  CIRCULATION  DIRECTOR:  The  Call  in  Woon¬ 
socket  Rl  seeks  strong  leader  to  sell  7-day 
i  newspaper  In  Northern  Rl  and  Southern  MA. 
Requires  strong  attention  to  detail  and  cus¬ 
tomer  service  skills.  Full  benefits  including 
401(k).  Great  opportunity  for  someone 
looking  to  next  career  step.  Fax  your 
resume  to  (401)  765-0303  Attn;  CGraves 
or  E-mail:  cgraves@journalregister.com. 


Advertisers  call  Michele  Golden  at  (646)654-5304 


www.editorandpublisher.com 
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-HELP  WANTED- 


CIRCULATION 


RETAIL  MARKETING  DIVISION  MANAGER 
St.  Petersburg  Times,  Florida’s  largest  cir¬ 
culated  newspaper,  is  seeking  three  proven 
Division  Managers  to  lead  single  copy  mar¬ 
keting  in  designated  geographic  areas.  The 
selected  candidates  will  be  responsible  for 
attaining  all  sales  and  operational  goals,  fa¬ 
cilitate  the  marketing  and  distribution  of  all 
single  copy  circulation,  and  collection  of 
revenues  from  retailers,  hawkers,  and 
newsracks.  Key  project  work  as  it  pertains 
to  sales  and  distribution  will  also  be  a  por¬ 
tion  of  the  assignment.  Direct  reports  in¬ 
clude  15-20  Carrier  Vendors  and  Retail  Mar¬ 
keting  Coordinators.  The  ideal  candidates 
will  possess  exceptional  leadership,  motiva¬ 
tion,  coaching,  analytic,  and  communication 
skills  while  demonstrating  high  energy,  re¬ 
sourcefulness,  and  initiative.  Compensation 
package  commensurate  with  experience. 
Excellent  benefits  package.  Interested  can¬ 
didates  may  apply  with  cover  letter  and  re¬ 
sume  to: 

St.  Petersburg  Times 
Brad  Dinkmeyer 

P.O.  Box  1121,  St.  Petersburg,  FL  33731 
Fax:  (727)  893-8105 
E-mail:  bdinkmeyer@sptimes.com 


HOME  DELIVERY  MANAGER 
The  St.  Joseph  News-Press,  a  40,000  cir¬ 
culation  AM  daily,  is  searching  for  a  City 
Home  Delivery  Manager.  This  position  is  re¬ 
sponsible  for  supervision  of  five  full  time 
DSM's  and  six  part  time  Distribution  Assist¬ 
ants  servicing  approximately  19,000  city 
subscribers.  We  are  a  privately  owned,  high 
penetration  newspaper  located  in  a  pleasant 
community  of  75,000  people  approximately 
50  miles  north  of  Kansas  City. 

The  qualified  applicant  will  have  at  least  two 
years  of  supervisory  experience  in  home 
delivery.  We  are  an  adult,  porch  delivered 
operation.  The  highest  priority  in  this  role  is 
superior  customer  service.  We  are  looking 
for  an  excellent  trainer  with  a  track  record 
of  success. 

We  are  a  stable  company  with  good  oppor¬ 
tunity  for  advancement.  We  offer  competi¬ 
tive  benefits,  salary  and  bonus 
opportunities.  If  you  are  looking  for  a  fun 
and  professional  place  to  advance  in  your 
career,  send  resume  and  cover  letter  to: 

St.  Joseph  News-Press 
P.O.  Box  29,  St.  Joseph,  MO  64502 
Attn:  Circulation  Director 


CIRCULATION  DIRECTOR 
The  Union  is  looking  for  someone  to 
replace  a  director  recently  promoted  within 
our  family  owned  group.  We  require  a  suc¬ 
cessful  circulation  marketing  background 
as  well  as  a  collaborative  management 
style.  You’ll  be  the  marketing  champion  to 
lead  a  solid  team  of  circulation  profession¬ 
als.  You’ll  work  with  committed  employees 
throughout  the  paper  in  Grass  Valley,  Cali¬ 
fornia.  Tell  us  how  your  education  and  pro¬ 
fessional  experiences  will  make  a 
difference.  To  apply,  please  send  your  re¬ 
sume  to:  Peter  Starren  464  Sutton  Way, 
Grass  Valley,  CA  95945. 


"The  newspaper  tan  become  the  rock  of 
the  community,  .separating  water-c(K)ler 
talk  from  the  truth.” 

-I>an  RathcT.  CBS  News  anchor.  lOPH 


CIRCULA’nON 


RETAIL  MARKETING  OPERATIONS 
j  MANAGER 

St.  Petersburg  Times,  Florida’s  largest  cir¬ 
culated  newspaper,  is  seeking  a  proven  Op¬ 
erations  Manager  to  lead  the  operational 
side  of  our  single  copy  circulation.  The  se¬ 
lected  candidate  will  be  responsible  for  at-  j 
I  taining  all  sales  and  operational  goals,  facili¬ 
tate  the  marketing  and  distribution  of  all 
!  single  copy  circulation,  and  collection  of 
I  revenues  from  retailers,  hawkers,  and  ! 
newsracks.  Key  project  work  as  it  pertains  j 
to  distribution  will  also  be  a  portion  of  | 
the  assignment.  Direct  reports  include  ! 
Retail  Marketing  Division  Managers  and 
Coordinators.  The  ideal  candidate  will  pos¬ 
sess  exceptional  leadership,  motivation, 

I  coaching,  analytic,  and  communication 
j  skills  while  demonstrating  high  energy,  re- 
!  sourcefulness,  and  initiative.  Compensation 
I  package  commensurate  with  experience. 

I  Excellent  benefits  package.  Interested  can- 
1  didates  may  apply  with  cover  letter  and 
1  resume  to: 

I  St.  Petersburg  Times 

I  Brad  Dinkmeyer 

I  P.O.  Box  1121,  St.  Petersburg,  FL  33731 
Fax:  (727)  893^105 
E-mail:  bdinkmeyer@sptimes.com 

CIRCULATION  MANAGER 
The  East  Oregonian,  a  seven-day  12,000 
I  daily  in  Pendelton,  OR,  is  looking  for  the  1 
I  right  candidates  to  lead  our  circulation  I 
I  team.  Applicants  must  have  the  ability  to  j 
I  lead,  manage  and  motivate  others,  while  i 
i  being  personally  productive.  Sales,  man- 
j  agement  experience  required.  The  newspa- 
!  per  is  family  owned  and  located  in  north- 
I  eastern  Oregon,  within  easy  driving  range 
I  of  the  coast  and  the  mountains. 

:  Compensation  is  commensurate  with  expe- 
1  rience  and  ability.  Contact:  Floyd  Jernigan, 
publisher,  at  (800)  522-0255  or  E-mail: 
fjernigan@eastoregonian.com 


I  CIRCULATION  SALES  MANAGER 
1  40,000-h  Zone  3  AM  daily  is  seeking  a  Cir- 
I  eolation  Sales  Manager  to  move  this  daily 
j  forward.  We  are  looking  for  someone  expe- 
I  rienced  in  all  phases  of  subscription  sales 
I  acquisition.  Responsibilities  will  include  the 
j  ability  to  motivate  and  inspire  a  tele- 
i  marketing  department  via  a  sequential  dial- 
.  er,  in  not  only  quality  but  also  quantity 
j  home  delivery  subscriptions  that  match,  or 
I  preferably  exceed,  industry  averages.  Addi- 
i  tionally  the  ideal  candidate  will  have  a 
I  strong  background,  in  the  use  of  direct 
I  mail,  and  the  implementation  of  successful 
I  sales  programs  for  district  manager,  carri- 
I  ers,  and  outside  crews. 

We  offer  a  competitive  salary,  and  benefits 
package.  Interested  candidates  should 
send  their  cover  letter,  resume,  and  salary 
requirements  to: 

j  Circulation  Director 

I  The  Kingsport  Times-News 

I  701  Lynn  Garden  Drive,  P.O.  Box  479 
I  Kingsport,  TN  37662 


EDITORIAL 


EDITOR/WRITER:  22-year  old  trade  publica-  j 
tion  on  retail  real  estate  seeks  reporter  to 
write  concise  news,  attention  to  detail  and  I 
organized.  Princeton,  NJ  based.  Call  Ann  at  I 
(609)  587-6200  or  Fax  (609)  587-351 1 .  j 

E-mail:  ann@dealmakers.net  I 


EDITORIAL 


AFRAID  OF  CHANGE? 

We’re  not  at  the  Daytona  Beach 
News-Journal.  We’re  a  100,000-plus  circu¬ 
lation,  independent  newspaper  serving  16 
communities  along  the  east  coast  of  Central 
Florida,  and  we’re  looking  for  an  experi¬ 
enced  copy  editor  for  our  Night  News 
Desk.  The  newspaper  is  undergoing  a  rede¬ 
sign  and  we  need  someone  who’s  ready  to 
grow  with  us.  If  you  have  a  journalism  de¬ 
gree  and/or  at  least  five  years’  experience 
on  a  copy  desk,  a  strong,  working  knowl¬ 
edge  of  pagination  and  are  willing  to  be¬ 
come  an  active  part  of  the  changes  at  The 
News-Journal,  send  your  resume  to: 

Assistant  Managing  Editor-Operations 
Bruce  Kuehn,  bruce.kuehn@news-jrnl.com 
or  Managing  Editor-News 
Troy  Moore,  troy.moore@news-jrnl,com  j 
or  mail  to  P.O.  Box  2831 
Daytona  Beach,  FL  32120-2831 


DESKTOP  PUBLISHER  needed  to  assume 
all  production  duties,  including  page  design 
and  layout,  ads  design,  pagination  and  web 
site  maintenance  on  fast  growing  Carib¬ 
bean  weekly.  Mac  savvy  a  must,  journalism 
training  an  asset.  Salary  $340/week.  Rush 
resume,  portfolio  to: 

Box  2320,  Editor  &  Publisher 
770  Broadway,  7th  Fir.,  NY,  NY  10003 

GENERAL  ASSIGNMENT  REPORTER  in  a 
competitive,  growing  market.  401(k)  plan, 
medical  coverage  offered.  Send  resume  to: 

Kevin  D.  Coffey,  The  Independent 
50  North  Avenue  MW,  Massillon,  OH  44647 


ADMINISTRATIVE 


EDITORIAL 


ASSISTANT  BUREAU  CHIEF 
The  Daytona  Beach  News-Journal  seeks  a 
reporter/editor  to  help  cover  one  of  the 
fastest  growing  areas  in  Florida.  The  suc¬ 
cessful  applicant  will  be  one  of  our  principal 
reporters  in  Flagler  County,  which  is  on 
Florida’s  East  Coast  just  north  of  Daytona 
Beach  and  is  a  prime  growth  area  for  the 
newspaper.  He  or  she  also  will  help 
manage  a  six  person  bureau  and  will  work 
both  breaking  and  enterprise  stories.  We 
seek  a  journalist  with  at  least  three  years  of 
daily  experience,  strong  news  judgment 
and  good  people  skills.  Send  a  resume  and 
clips  to  Executive  Editor  Don  Lindley  at 
don.lindley@news-jrnl.com  or  P.O.  Box 
2831,  Daytona  Beach,  FL  32120-2831. 


ALASKAN  WEEKLY  seeks  experienced  news 
&  feature  writer.  We  serve  upscale  readers 
in  a  3200  population  fishing  community. 
$600  per  week  DOE.  Reply  via  fax  with  5 
clips,  letter  of  introduction  and  resume. 
Fax:  (907)  7724871  or  E-mail: 

psgpub@mitkof.net 


INVESTIGATIVE  REPORTER 
j  Immediate  opening  for  experienced 
I  reporter  with  a  track  record  of  FOI-based 
1  and  computer-assisted  reports.  Salary  is 
i  competitive  and  benefits  are  terrific.  Send 
;  resume,  clips  to:  Editor,  Philadelphia 
I  Business  Journal,  400  Market  Street,  #300, 
1  Philadelphia,  PA  19106. 


ADMINISTRATIVE 


Recruitment  Specialists 

Some  of  our  current  assignments: 

■  Chief  Financial  Officers-  Daily  newspapers  in  far  West 
and  Midwest  seek  talented  top  financial  manager;  CPAs 
preferred;  great  opportunities;  compensation  in  the  six- 
figure  range. 

■  Advertising  Director  -  Daily  newspaper  in  Midwest 
(circulation  15,000  to  25,000)  looking  for  enthusiastic, 
creative  sales  leader;  20+  people  on  sales  staff;  as  part  of 
newspaper  group,  this  position  could  lead  to  greater 
position/responsibility. 

■  Classified  Manager  -  Daily  newspaper  in  Midwest 
(circulation  20,000  to  40,000)  needs  expierienced  manager 
from  either  classified  or  retail  side  to  lead  staff;  nice 
community;  compensation  in  the  $50,000  to  $60,000  range. 

Contact  us  if  you  have  a  recruitment  need.. .or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  60067 
847.963-9300  ■  mm2@voyager.net  ■  fax  847.934.6607 
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EDITORIAL 


ASSISTANT  EDITOR 

European  Stars  and  Stripes,  a  daily  news¬ 
paper  based  in  Germany  that  covers  the 
U.S.  military  in  Europe,  is  seeking  an  assis¬ 
tant  editor  for  its  European  desk  -  the 
equivalent  of  a  city  desk  except  our  “city”  is 
all  of  Europe.  The  desk  editors  supervise 
16  reporters  in  14  bureaus,  including 
Bosnia  and  Kosovo.  We’re  looking  for 
someone  who  can  coach  reporters  and 
photographers;  work  with  reporters  to  gen¬ 
erate  ideas;  give  reporters  day-to-day  guid¬ 
ance;  plan  and  carry  out  special  packages; 
think  in  terms  of  photos,  graphics  and  dis¬ 
play;  and  cleanly  edit  copy.  A  college  degree 
and  at  least  five  years  of  newspaper 
experience,  including  as  a  reporter  and  edi¬ 
tor,  are  desired.  Military  experience  or 
knowledge  a  plus.  See  our  Web  site  at 
www.estripes.com.  Benefits  include  moving 
expenses  and  housing  allowance.  Send 
resumes,  including  three  references,  by 
October  15  to  (through  regular  U.S.  mail): 

Personnel 

European  Stars  and  Stripes 

Unit  29480,  APOAE  09211 
Or  E-mail:  jobs@mail.estripes.osd.mil 
Or  Fax:  (01149)6155-601421 

ASSOCIATE  CONTENT  PRODUCER 
Journalist  sought  for  our  team  at  FACS,  a 
nonprofit  organization  that  provides  news 
content  education  for  journalists.  Success¬ 
ful  candidate  will  be  committed  to  quality 
journalism  and  will  take  initiative  in  develop¬ 
ing  content  that  supports  the  organization's 
educational  objectives. 

Experience  /  Skills:  Interest  in  online  jour¬ 
nalism;  2  to  5  years  reporting  experience; 
command  of  AP  style;  excellent  research, 
reporting,  and  writing  skills;  ability  to  work 
with  FACS  team. 

Duties,  based  on  the  priorities  established 
by  the  Editor  and  Managing  Editor,  include: 
1)  Producing  print  and  digital  media  pack¬ 
ages  designed  to  help  journalists  under¬ 
stand  important  issues  of  the  day.  2) 
Editing  and  posting  FACSNET  content  up¬ 
dates.  3)  Locating  relevant  research  and 
background  materials.  4)  Producing  online 
and  printed  content  from  FACS  seminars. 
Submit  resume,  list  of  references,  and  writ¬ 
ing  samples  (as  Word  or  Acrobat 
documents)  to:  Randy  Reddick: 
reddick@facsnet.org  or  to  Bruce  Murray: 
murray@facsnet.org  or  by  mail  to:  Randy 
Reddick,  Editor  FACSNET,  85  South 
Grand  Avenue,  Pasadena,  CA  91 105. 

Phone:  (626)-584-0010. 


EDITOR,  SUPERIOR  CATHOLIC  HERALD 
Official  Newspaper  of  The  Diocese 
of  Superior 
Superior,  Wisconsin 

The  Diocese  of  Superior  Catholic  Herald 
seeks  an  editor  to  manage  all  editorial  op¬ 
erations  at  the  award-winning  diocesan 
weekly  newspaper.  Experience  (3-5  years 
minimum)  in  editing  and  managing  commu¬ 
nity  or  weekly  newspaper  or  other  publica¬ 
tion  operations  is  required.  Bachelor’s  de¬ 
gree  in  journalism,  communications  or  relat¬ 
ed  field  preferred.  Practicing  Catholic  re¬ 
quired.  Submit  resume  and  salary  expecta¬ 
tions  to:  Associate  Publisher/Executive  Edi¬ 
tor,  The  Catholic  Press  Apostolate,  3501 
S.  Lake  Dr.,  P.O.  Box  070913,  Milwaukee, 
Wl  53207-0913;  or  via  E-mail  to: 
nelsonrowel@archmil.org 
or  FAX  to:  (414)  769-3468 

www.editorandpubllsher.com 


_ EDITORIAL  ! 


COPY  EDITOR  I 

The  Erie  (PA)  Times-News,  a  family-owned  j 
newspaper,  is  seeking  a  seasoned,  de-  i 
tail-oriented  copy  editor  driven  to  polish  sto-  i 
ries.  You  will  examine  copy  -  from  3-inch 
briefs  to  60-inch  exposes  -  with  the  same 
magnifying  glass.  We  emphasize  content  | 
and  adhere  to  style,  both  AP  and  our  own.  i 
Experience  with  QuarkXPress  is  a  strong  i 
plus.  We’re  a  60,000-circulation  daily,  with  I 
a  90,000  circulation  Sunday  edition.  Our 
staff  gathers  daily  to  critique  our  work,  with 
an  eye  toward  learning  and  improving  with 
every  edition.  We  offer  highly  competitive  ; 
pay  and  benefits.  Erie  is  on  Lake  Erie’s  wa-  I 
terfront  and  features  a  burgeoning  arts,  en-  i 
tertainment  and  sporting  scene.  Send 
cover  letter,  resume  and  work  samples  to: 

Liz  Allen,  Administrative  Editor  i 
Erie  Times-News  ! 

205  W.  12th  Street,  Erie,  PA  16534 
Or  E-mail  to:  Liz.Allen@timesnews.com 


j  A  regional  mid  west  3040,000  daily  needs 
i  a  newsperson  to  lead  a  department  of  30 
plus.  The  leader  we  seek  will  know  how  to 
create  vibrant  newspapers;  won’t  be  stuck 
I  in  the  mire  of  old-time  report  writing;  be  or- 
I  ganized;  realize  that  the  product  must  be 
j  attractive  as  well  as  newsworthy;  thrive  on 
change,  and  know  what  timeliness  in 
today’s  market  is. 

!  Experience  a  plus,  drive  a  necessity.  A 
j  track  record  of  news  excellence,  sound 
I  judgment  a  must.  This  is  not  a  guild  opera¬ 
tion,  yet  emphasis  on  building  a  climate  for 
I  personal  growth  and  fairness  a  must.  We 
I  offer  a  competitive  salary  with  bonus  plan, 
I  extensive  benefit  package,  and  relocation, 
j  Minorities,  women  leaders  encouraged  to 
I  apply. 

Send  us  a  sample  of  what  you  are  creating 
today.  Tell  us  why  you’re  the  best  and  how 
much  money  you’re  worth.  All  replies  will  be 
treated  with  confidentiality, 
i  Box  2300,  Editor  &  Publisher 

770  Broadway,  7th  Floor 
i  New  York,  NY  10003 


j  EDITOR 

I  The  Daily  Press,  a  28,000  plus  circulation 
I  morning  paper,  seeks  an  experienced  and 
j  committed  Editor  to  lead  a  first-rate  team 
[  of  journalists.  Reporting  to  the  Publish- 
j  er/Vice  President,  the  Editor  is  a  key  mem¬ 
ber  of  the  newspaper’s  executive  manage- 
1  ment  team.  The  editor  oversees  the  Daily 
j  Press  newsroom,  guides  the  news  staff  of 
i  our  sister  daily  publication  -  the  Desert  Dis- 
;  patch  in  Barstow  -  and  two  weekly  newspa- 
j  pers  -  the  Hesperia  Star  and  La  Prensa  del 
I  Mojave,  a  SpanisNanguage  edition.  Our 
[  new  editor  will  have  a  welFrounded  newspa- 
I  per  background,  at  least  three  (3)  years  of 
I  newsroom  management  experience,  a  pas- 
i  Sion  for  community  journalism,  and  be  able 
I  to  work  with  other  department  heads  in  de- 
i  veloping  team  strategies  that  achieve  our 
j  shared  journalistic  and  business  goals,  both 
!  in  print  and  new  media.  The  Daily  Press  is 
i  located  in  the  High  Desert  of  Southern  Cali- 
i  fornia,  approximately  95  miles  northeast  of 
Los  Angeles.  A  cover  letter  and  resume 
should  be  sent  to  Ed  Nichols,  Publisher, 
Daily  Press,  P.O.  Box  1389,  Victorville,  CA 
92393-1389,  or  via  E-mail  to: 

!  eanichols@link.freedom.com 


EDITORIAL 


MANAGING  EDITOR 

12,000-circulation  high-energy,  award-winn¬ 
ing  AM  daily  in  county  seat  of  dynamic, 
fast-growing  coastal  area  seeks  detail- 
oriented,  results-driven  managing  editor.  A 
passion  for  local  news  and  good  design  a 
must,  along  with  good  people  skills.  Mas¬ 
ters  degree  or  equivalent,  or  4-10  years  ex¬ 
perience,  or  equivalent  combination  of 
both.  Please  respond  to  Box  2295,  Editor 
&  Publisher,  770  Broadway,  7th  Floor,  New 
York,  NY  10003.  EOE 

MANAGING  EDITOR 

The  Ashland  Times-Gazette,  a  family  owned 
12,000  six-day  AM,  seeks  an  experienced 
journalist  for  the  position  of  Managing  Edi¬ 
tor.  Candidate  must  possess  effective  lead¬ 
ership  skills,  8  years  of  editorial  experience 
at  a  daily  newspaper,  and  the  ability  to 
properly  balance  community  journalism, 
community  leadership,  and  management. 
Benefits  include  pension,  401(k),  health/ 
vision/dental  plan,  and  vacation.  Applicants 
should  send  cover  letter,  resume,  writing 
samples  and  salary  history  to  Troy  Dix, 
Publisher,  The  Ashland  Times-Gazette,  40 
East  Second  Street,  Ashland,  OH  44805. 

E-mail:  tadix@dixcom.com 

MANAGING  EDITOR 

The  North  Bay  Business  Journal  seeks  a 
managing  editor  to  oversee  our  editorial 
staff  and  for  reporting.  Our  business  journal 
covers  the  north  San  Francisco  Bay  Area, 
including  the  wine  industry  and  Telecom 
Valley.  Candidates  should  have  business 
reporting  and  editing  experience.  Send 
your  resume  to  Publisher,  North  Bay  Busi¬ 
ness  Journal,  5464  Skylane  Blvd.,  #B,  San¬ 
ta  Rosa,CA  95403  or  FAX  to: 

(707)  579-8475. 

MANAGING  EDITOR 

The  Shawnee  News-Star,  a  10,500  six-day 
AM,  seeks  an  experienced  journalist  for  the 
position  of  Managing  Editor.  Candidate 
should  possess  effective  leadership  skills, 
5  years  of  editorial  experience  at  a  daily 
newspaper,  and  the  ability  to  properly  baF 
ance  community  journalism,  community 
leadership,  and  management.  Benefits  in¬ 
clude:  401(k),  health/dental  plan,  and  vaca¬ 
tion.  Applicants  should  send  cover  letter, 
resume,  writing  samples  and  salary  history 
to:  Mike  McCormick,  The  Shawnee 
News-Star,  P.O.  Box  1688,  Shawnee,  OK 
74802.  E-mail:scoopl@news-star.com. 

NEWSPAPER  POSITIONS 
Looking  for  a  better  job,  new  opportunity 
and  challenge.  Let  Paper  People  help  you 
search  and  land  the  perfect  job.  Our  clients 
are  looking  for  good  people  to  lead  their 
newsroom,  advertising  and  production  de¬ 
partments  as  well  as  general  managers  and 
publishers.  We  work  with  you  first,  in  confr 
dence,  to  determine  the  right  fit,  then 
match  it  with  our  newspaper  clients.  E-mail 
cover  letter  with  geographic  location,  salary 
requirements  along  with  resume  to: 

jturner@mmind.net 

THE  BUSINESS  JOURNAL  in  beautiful  North¬ 
east  Florida  seeks  a  passionate,  experF 
enced  technology  reporter  to  cover  a  grow¬ 
ing,  vital  local  industry.  If  you  want  to  be 
the  best  and  work  for  the  best.  E-mail  a 
resume  and  a  cover  letter  to  Editor  Boaz 
Dvir  at  bdvir@bizjournals.com. 


EDITORIAL 


REGIONAL  REPORTER 

The  Great  Falls  Tribune,  a  Pulitzer-Prize  win¬ 
ning  newspaper  in  the  heart  of  Montana,  is 
seeking  a  reporter  for  its  Havre  Bureau  to 
cover  regional  news  and  agriculture  for 
northern  Montana.  The  Tribune  is  a  33,0(X) 
circulabon  Gannett  daily.  Candidates  should 
have  at  least  two  years  of  newspaper  re¬ 
porting  experience  and  be  able  to  juggle 
projects  and  breaking  news.  Please  send 
cover  letter,  resume  and  clips  to:  Jim 
Strauss,  Executive  Editor,  P.O.  Box  5468, 
Great  Falls,  MT  59403. 


REPORTER 

Philadelphia  Gay  News,  an  award-winning 
weekly  newspaper  covering  the  gay, 
lesbian,  bisexual  and  transgender  communi¬ 
ties  in  the  Philadelphia  region,  seeks  a 
fuiFtime  staff  writer. 

Responsibilities  include  reporting  and 
writing  news  and  features.  Successful  can¬ 
didates  will  have  a  college  degree  and  jour¬ 
nalism  experience. 

Send  cover  letter,  resume,  clips  and  refer¬ 
ences  to: 

Patti  Tihey,  Editor,  Philadelphia  Gay  News 
505  S.  Fourth  Street 
F’hiladelphia,  PA  19147 
No  phone  calls,  please 
PGN  is  an  equal-opportunity  employer 


REPORTER  needed  to  produce  clean,  crisp 
copy  and  quality  photographs  for  island’s 
leading  weekly.  Expect  challenging  assign¬ 
ments  on  major  issues  in  rapidly  developing 
Caribbean  island.  Ideal  for  serious,  ca¬ 
reer-oriented  journalist.  Salary  $285/week. 
Rush  resume,  clips  to: 

Box  2321,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


REPORTER 

Santa  Cruz  (CA)  Sentinel  is  seeking  an  ex- 
i  perienced  news  reporter  capable  of  enter¬ 
prise  and  beat  reporting,  clear  writing  and 
1  the  ability  to  understand  that  readers  want 
I  and  need  complex  issues  explained  and  illu- 
I  minated.  Minimum  requirements:  at  least  5 
years  of  experience  on  a  news  beat.  The 
•  Sentinel  is  a  28,000  daily  located  in  one  of 
:  the  most  beautiful  regions  in  the  world,  in 
the  heart  of  the  Monterey  Bay  Area,  80  mF 
i  les  south  of  San  Francisco  and  30  miles 
;  from  Silicon  Valley.  Competitive  salary. 

I  Please  contact  Managing  Editor  Don  Miller 
I  with  cover  letter,  resume,  clips  and  refer- 
'  ences.  E-mail:  dmiller@santaK:ruz.com  or 
snail  mail  at:  P.O.  Box  638,  Santa  Cmz,  CA 
95061 .  No  phone  calls  please. 


REPORTER 

The  Daily  Gazette,  a  55,000-circulation  in¬ 
dependent  daily  in  New  York’s  Capital  Re¬ 
gion,  is  looking  for  a  reporter  who  searches 
for  high-impact  stories  and  understands  the 
value  of  community  news.  Clips  should 
show  clear  writing,  enterprising  reporting 
and  a  depth  of  understanding.  Send 
resume  and  work  samples  to: 

Thomas  Woodman,  Managing  Editor 
The  Daily  Gazette 
2345  Maxon  Road  Ext. 
Schenectady.  NY  12308 
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-HELP  WANTED- 


EDITORIAI. 


REPORTER:  DEEENSE  WEEK,  King  Publish¬ 
ing's  independent,  award-winning  news¬ 
letter  on  National  Security,  is  looking  for  a 
self-starting  reporter.  Applicants  should 
have  a  record  of  breaking  news  and  be 
ready  to  cover  weapons  programs.  Penta¬ 
gon  budgets,  political  and  business  devel¬ 
opments  affecting  security  of  US  and  allies. 
Please  send  resume  and  three  clips  to 
Editor,  Defense  Week,  1325  G  Street  NW, 
Suite  1003,  Washington,  DC  20005. 

REPORTERS  &  EDITORS 
The  ABA  Journal,  the  ABA’s  award-winning 
monthly  magazine  for  lawyers,  is  expanding 
its  staff  to  produce  a  new,  weekly 
electronic  publication.  We  are  seeking  two 
legal  affairs  reporters  to  write  for  the  new 
publication  and  an  assistant  managing  edi¬ 
tor  to  edit  copy  and  oversee  each  edition. 
Also,  we  seek  another  assistant  managing 
editor  to  edit  news  stories  and  features  for 
the  ABA  Journal. 

Editor  candidates  should  have  a  law  degree 
and  at  least  five  years  of  experience  in  jour¬ 
nalism,  including  two  years  of  work  as  an 
editor.  Reporter  candidates  should  have  a 
law  degree  and  at  least  five  years  of  experi¬ 
ence  in  journalism.  Experience  in  legal  jour¬ 
nalism  and  legal  practice  preferred  for  all 
candidates. 

We  offer  a  starting  salary  commensurate 
with  experience  and  a  comprehensive  bene¬ 
fits  package.  Please  submit  resume  and 
salary  requirements  to:  Annette  Reyes,  HR. 
AMERICAN  BAR  ASSOCIATION,  750  N.  Lake 
Shore  Drive,  Chicago,  IL  60611,  Fax:  (312) 
988-5177  or  E-mail  to: 

abajobs@abanet.org  EOE 

SEEKING  CANDIDATE  for  editorial  position 
on  a  monthly  trade  magazine  serving  the 
retail  design  industry.  Strong  organizational 
skills  required.  Also  some  feature  and  de¬ 
partment  writing,  copy  editing,  production 
duties,  and  support  for  web  and  conference 
activities.  Must  possess  attention  to  detail 
and  desire  to  learn  the  marketplace  we 
serve.  Excellent  editing  and  proofreading 
skills  preferred;  strong  writing  would  be  a 
bonus.  Looking  for  3-5  years  publication  ex¬ 
perience,  preferably  on  magazines  or  news¬ 
papers.  Excellent  benefit  package.  Send  re¬ 
sume  and  3-5  writing  samples  to: 

Human  Resources,  ST  Publications  Inc. 
407  Gilbert  Avenue,  Cincinnati,  OH  45202 

SENIOR  WRITER/RESEARCHER 
Public  Agenda,  a  nonpartisan  and  nationally 
recognized  opinion  research  organization, 
seeks  a  seasoned  writer  with  a  proven 
track  record  and  strong  interviewing  skills. 
The  position  requires:  a  sound  grasp  of 
public  policy  issues;  an  ability  to  write  with 
journalistic  flair;  and  a  talent  for  making 
data  interesting  and  accessible.  Back¬ 
ground  in  public  policy,  social  sciences  or 
public  opinion  is  required.  Journalism  expe¬ 
rience  IS  a  plus.  Please  fax  cover  letter  and 
resume  to  Research  Department: 

(212)889-3461 

No  phone  calls  or  E-mail,  please 

THE  BUSINESS  JOURNAL  in  fast-growing 
Northeast  Florida  seeks  an  experienced, 
ambitious  and  caring  managing  editor  to 
run  a  14-member  newsroom.  If  you  want  to 
be  the  best  and  work  for  the  best.  E-mail  a 
resume  and  cover  letter  to  Editor  Boaz  Dvir 
at  bdvir@bizjournals.com. 


EDITORIAL 


WRITER 

UPMC  Health  Plan,  a  division  of  the 
world-class  University  of  Pittsburgh  Medical 
Center  Health  System,  is  seeking  a  report¬ 
er/researcher/writer  to  write  and  produce 
its  communications  with  physicians,  hospi¬ 
tals,  and  other  medical  providers.  You  will 
have  an  opportunity  to  use  all  the  skills  you 
developed  in  newspapers  •  interviewing,  re¬ 
porting,  writing  and  editing  -  along  with  be¬ 
ing  part  of  a  very  creative  and  collaborative 
team. 

The  ideal  candidate  will  have  a  minimum  of 
five  years  of  daily  newspaper  experience  as 
a  reporter,  with  proven  and  demonstrable 
abilities  in  researching,  reporting  and 
writing.  Copy  editing  and  desk  experience  a 
plus,  but  not  required.  To  apply,  tell  us  in  a 
letter  why  you  would  be  the  best  candidate. 
Include  a  resume  and  six  of  your  best  clips 
-  clips  that  not  only  show  your  writing  ability 
but  also  your  interviewing  skills  and  repor¬ 
ting  expertise. 

We  offer  an  opportunity  to  work  at  the  na¬ 
tion’s  fourth  fastest-growing  HMD.  UPMC 
Health  Plan  operates  unlike  any  other  HMD  - 
we  are  partners  with  the  physicians  and 
hospitals  who  provide  services  and  our  mis¬ 
sion  requires  us  to  focus  on  serving  the 
needs  of  our  members.  Besides  excellent 
pay  and  benefits,  you'll  have  the 
opportunity  to  work  at  a  dynamic  and  grow¬ 
ing  organization  located  in  one  of  the  coun¬ 
try’s  most  livable  (and  affordable)  cities  - 
Pittsburgh.  Send  your  materials  to: 

Dave  Mastovich,  UPMC  Health  Plan 
One  Chatham  Center,  112  Washington  Pi. 

Pittsburgh,  PA  15219 

No  phone  calls,  please 


STATE  HOUSE  CORRESPONDENT 
Calkins  Newspapers,  parent  company  of 
four  award-winning  Pennsylvania  daily  news¬ 
papers,  is  looking  for  a  reporter  to  cover 
the  workings  of  the  state  Legislature  in  Har¬ 
risburg.  If  you’re  a  reporter  who  knows  how 
to  run  with  the  pack,  don’t  bother  applying. 
We  need  someone  who’s  able  to  produce 
stories  of  impact  and  concern  to  readers 
across  the  widely  diverse  state,  while  still 
keeping  tabs  on  more  than  two  dozen  state 
representatives  and  senators.  The  ideal 
candidate  can  look  beyond  the  coverage 
provided  by  the  AP  and  move  on  to  more 
localized  stories  of  relevance  and  impor¬ 
tance  to  the  nearly  180,000  readers  of  the 
Bucks  County  Courier  Times,  Beaver 
County  Times,  Doylestown  Intelligencer  and 
Uniontown  Herald-Standard.  Excellent 
salary  and  benefit  package.  Send  cover  let¬ 
ter,  resume  and  samples  of  your  work  to: 

Tom  Bickert,  Associate  Editor 
Beaver  County  Times 
P.O.  Box  400,  Beaver,  PA  15009 
E-mail:  tbickert@calkinsnewspapers.com 


STAFF  REORGANIZATION  leaves  The  Par¬ 
kersburg  News  and  Sentinel,  a  40,000 
morning  and  afternoon  newspaper  combo, 
with  openings  for  a  highly  motivated,  expe¬ 
rienced  weekend  editor,  assistant  sports 
editor  and  bureau  chief.  Strong  editing, 
writing,  layout  and  planning  skills 
necessary.  Send  cover  letter,  resume  and 
samples  to  James  Smith,  executive  editor, 
The  News  and  Sentinel,  519  Juliana  Street, 
Parkersburg,  WV  26101. 

Or  E-mail:  jsmith@newsandsentinel.com 
OCTOBER  1,  2  001 


EDITORIAL 


SPORTS  REPORTER  WANTED 
The  Summit  News  in  Summit  County,  Colo., 
is  seeking  a  full-time  sports  reporter  who 
likes  to  work  hard  and  play  hard  in  the 
heart  of  the  Rocky  Mountains.  The  position 
involves  reporting,  writing,  editing  and  page 
design  duties  as  part  of  a  three-  person 
staff.  Coverage  areas  include  high  school 
sports,  ski  racing,  snow  board  racing, 
mountain  bike  racing,  golf  and  a  whole  lot 
more.  Previous  design  experience  with 
QuarkXPress  a  plus.  Fax  resume  and  clips 
to  sports  editor  Sam  Flickinger  at: 

(970)  668-0755  or  E-mail  to: 
sflickinger@vaildaily.com 


MAI1.ROOM 


PACKAGING  CENTER  MANAGER 
65,000-t-  daily  in  Zone  1  seeks  an  experi¬ 
enced  Packaging  Center  Manager  for 
hands-on  development  of  its’  new  state-of- 
the-art  facility.  We  are  a  quality-oriented 
newspaper  with  strong  desires  to  meet  the 
future  demands  of  advertisers  and  business 
development. 

Requirements  ir^clude  a  minimum  of  5  years 
experience  in  a  management  role,  familiar 
with  all  aspects  of  post  press,  and  packag¬ 
ing  operations.  You  must  be  a  detail-minded 
individual  with  strong  organizational  and 
employee  relation  skills.  Experience  with 
Heidelberg  inserters  and  a  good  mechanical 
aptitude  a  must.  Please  send  cover  letter, 
resume  and  salary  requirements  to: 

Box  2280,  Editor  &  Publisher 
770  Broadway,  7th  Fir.,  NY,  NY  10003 


MAILROOM 


MAILROOM  MANAGER 
Experienced  with  GMA,  Videojet,  Standard 
A  mail.  People  and  organizational  skills  a 
must.  Large  volume  weekly  newspaper. 
Great  opportunity.  All  inquiries  confidential. 
Resumes,  with  salary  history  to: 

Suffolk  Life  Newspapers,  Attn:  IBK 
P.O.  Box  9167,  Riverhead,  NY  11901 
Or  Fax  (631)369-5930 


INFORMATION  SYSTEMS 


PROJECT  MANAGERS  AND 
IMPLEMENT  SPECIALISTS  WANTED 
DSI,  a  leading  provider  of  business 
software  for  newspapers  has  career  oppor¬ 
tunities  in  our  Customer  Service  Depart¬ 
ment.  Must  have  experience  with  business 
or  accounting  software,  effective  communi¬ 
cation  skills  and  a  desire  to  travel.  Strong 
leadership  abilities  coupled  by  public  speak¬ 
ing  skills  are  necessary.  A  background  in 
project  management,  software  implementa¬ 
tion,  on-site  customer  training  and  help 
desk  activities  are  required.  Experience  in 
the  newspaper  publishing  industry  is  a  real 
plus.  Relaxed  teamwork  oriented  office  en¬ 
vironment.  Must  be  willing  to  relocate  to 
the  Washington  DC  area.  Excellent  sala¬ 
ry/benefits  package  (401k).  Visit  our 
website  at  www.data-sci.com. 

Data  Sciences,  Inc. 

14900  Sweitzer  Lane,  Suite  200 
Laurel,  MD  20707 
Fax:  (301)957-0111 
E-mail:  kellin@data-sci.com 
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MAILROOM 


MAILROOM 


(Shicago  tribune 


Chicago  Tribune  Product  Supervisor  -  Packaging 

Position  operates  as  a  shift  supervisor  responsible  for  the  efficient 
production  of  inserting  and  packaging  of  daily  newspaper.  Additional  respon¬ 
sibilities  include  managing  supervisors,  conducting  performance 
appraisals,  coaching  and  corrective  action  on  the  shift.  Challenges  include 
short  deadlines,  heavy  zoning  and  complexity.  Preferred  qualifications: 
college  degree  in  business  or  related  operations  field,  three  years  of 
supervisory  experience,  technical  knowledge  of  packaging/production 
equipment,  strong  communication  and  analytical  skills  along  with  the 
leadership  presence  and  ability  to  motivate  a  shift  of  60  employees. 

Send  resume  including  salary  history  to: 

tribune@hiresystems.com 
Job  Code:  ctc/ctad/1549HS 

Please  include  the  job  code  in  all  correspondence 


CLASSIFIED 

A  DVERTISERS 


If  you  don’t 
see  a  category 
that  fits  your  needs,  (i 
please  call  us  at  888.825.91  49. 
For  space/material  deadlines  call: 

Hazel  Preuss  at  646.654.5302 
- details  at  www.editorandpublisher.com 


www.editorandpublisher.com 


Phone:  1-888-825-9149  CUSSIFIED  ADVEIIIISIlie  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


-POSITIONS  WANTED- 


MARKET  RESEARCH 


RESEARCH  MANAGER 

The  Commercial  Appeal  is  seeking  a  sea¬ 
soned  Research  Manager  to  lead  our  re¬ 
search  efforts.  This  person  will  have  direct 
responsibility  for  managing  our  primary 
quantitative  and  qualitative  research  as  well 
as  secondary  research  for  client  depart¬ 
ments:  advertising,  sales  development, 
newsroom,  marketing,  circulation  and  sen¬ 
ior  management. 

Aside  from  preparing  and  presenting  mar¬ 
keting  and  sales  data  to  our  advertising  cli¬ 
ents,  this  person  will  develop  and  maintain 
the  marketing  department’s  SIC  analysis 
databank  and  competitive  media  share  re¬ 
porting  information.  Will  actively  participate 
in  strategic  planning  and  forecasting. 
Required:  College  degree  in  a  research  re¬ 
lated  field  such  as  marketing,  social  sci¬ 
ences,  business  administration,  masters 
degree  or  equivalent  experience.  Five  years 
research  or  market  analysis  experience. 
Good  computer  skills,  the  ability  to  concep¬ 
tualize  sales  presentations  and  research 
projects  from  initial  idea  to  final  product. 
Media  sales  experience  is  a  big  plus. 

As  part  of  the  E.W.Scripps  Company  family 
of  newspapers.  The  Commercial  Appeal  is 
the  largest  daily  newspaper  covering  the 
Mid-South.  We  are  a  progressive  company 
that  values  and  applies  customer  research 
and  we  offer  an  excellent  salary  and  com¬ 
petitive  benefits  package.  The  Commercial 
Appeal  is  an  equal  opportunity  employer, 
proud  of  its  talented,  diverse  workforce. 
Send  resume  to: 

THE  COMMERCIAL  APPEAL 
Research  Manager 
Human  Resources  Department 
495  Union  Avenue,  Memphis,  TN  38103 


PRESSROOM 


PRESSROOM  MANAGER 
The  Baltimore  Sun,  a  Tribune  Publishing 
Company,  is  seeking  an  experienced  leader 
to  fill  the  role  of  Pressroom  Manager.  This 
key  position  will  have  responsibility  for  the 
daily  press  operations,  including  all  quality, 
productivity  and  financial  responsibilities  of 
the  department.  We’re  looking  for  a  proac¬ 
tive  leader  who  can  motivate  and  advance 
our  team  to  their  highest  potential. 

The  ideal  candidate  will  be  experienced  in 
all  phases  of  press  management,  including 
operations,  maintenance,  budgeting  and 
scheduling.  Qualifications  include  lO-i- 
years  of  operations  experience  at  a  metro¬ 
politan  daily,  excellent  oral  and  written  com¬ 
munication  skills,  computer  and  analytical 
skills,  and  experience  with  financial  budg¬ 
eting  and  preparing  projections.  A  4-year 
college  degree  and  experience  managing  in 
a  union  environment  is  preferred. 

We  offer  an  excellent  compensation  pack¬ 
age,  including  a  401(k)  plan,  medical,  den¬ 
tal,  vision,  life  insurance  and  long-term  care 
insurance.  Mail  resume  and  salary  require¬ 
ments  in  confidence  to: 

Box  2292,  Editor  &  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
An  EOE  M/F/DA 


Call  us  about  our 
low  contract  rates! 

(888)  825-9149 


PRESSROOM 


ASSISTANT  PRESSROOM  MANAGER 
The  Commercial  Appeal  has  an  immediate 
opening  for  an  Assistant  Pressroom  Manag¬ 
er.  The  Assistant  Pressroom  Manager 
works  under  the  direction  of  the  Pressroom 
Manager:  directs  and  supervises  all  opera¬ 
tions,  support  and  maintenance  tasks  on  an 
assigned  press;  supervises  employees  as¬ 
signed  to  press  crews;  performs  adminis¬ 
trative  tasks;  performs  other  duties  as  as¬ 
signed  or  deemed  necessary.  Responsible 
for  quality,  lab,  press  maintenance,  and 
press  fingerprint.  Supervises  pressroom  as¬ 
sistants  and  paperhandlers.  On  time  press 
starts  and  finishes  required.  Must  work  with 
advertising  and  makeup  departments. 
Schedules  manpower  as  needed.  Maintains 
training  program  for,  apprentices,  assist¬ 
ants,  paperhandlers,  and  all  department 
employees.  Inventory  control  of  all 
supplies.  Payroll  and  vacations  records 
kept  accurately.  Layout  and  scheduling  of 
pressruns  required.  Responsible  for  main¬ 
taining  safety  in  the  pressroom,  reelroom, 
and  warehouse. 

This  position  requires  at  least  five  (5)  years 
experience  in  pressroom  operations;  ability 
to  manage  work  in  a  fast-paced  environ¬ 
ment;  good  interpersonal  skills.  Must  be 
able  to  diagnose  and  prevent  production 
problems. 

Hours  of  work  will  vary;  must  be  able  to 
work  nights,  holidays,  weekends  and  as 
needed  to  meet  production  needs. 

Please  send  resume  to: 

The  Commercial  Appeal,  Charlotte  Cranford 
495  Union  Avenue,  Memphis,  TN  38103 
Or  fax  resume  to:  (901)  529-2618 
Or  E-mail  to:  hr@gomemphis.com 
EOE 

MIAMI  HERALD  -  PRESS  OPERATOR 
Offset  press  operator  with  5  years  experi¬ 
ence  at  major  metro  daily.  Goss  Newsliner 
experience  preferred  but  not  required. 
State-of-the-art  equipment  and  great  bene¬ 
fits  in  sunny  Miami.  Part  of  Knight  Ridden 
Fax  your  resume  to  Job  Code  PRS-IV  at 
(305)  376-2870  or  call  P.  Peterson  at: 

(305)  376-2955 

PRESS  SUPERINTENDENT 
Are  you  a  quality-conscious,  hands-on  press 
supervisor  who  is  comfortable  leading 
others  and  teaching  by  example?  If  so,  this 
could  be  for  you.  We’re  a  30,000 
circulation  AM  daily  in  the  Deep  South  run¬ 
ning  day  and  night  shifts  on  a  9-unit  Urban¬ 
ite.  Responsibilities  include  plate  and  press 
rooms.  Great  working  environment!  Send 
resume,  salary  requirements  to: 

Box  2296,  Editor  &  Publisher 
770  Broadway,  7th  Fir.,  NY,  NY  10003 


•POSITIONS  WANTED- 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER 
Experienced  publisher  seeking  new  chal¬ 
lenge.  Over  25  years  of  experience  in  all  | 
facets  of  newspapers:  Advertising,  Circula-  j 
tion.  Editorial  and  Pre-Press.  Designed  and  ’ 
ran  central  web-printing  plant.  High  energy, 
self  starter  who  consistently  produced  very  : 
profitable  award  winning  newspapers.  i 
Tel.  (401)  783-0077  ! 

Or  E-mail:  rickwilsonl3@home.com  ! 


ADMINISTRATIVE 


VERSATILE  PUBLISHING  VET  seeks  new  as¬ 
signment  in  AZ,  FL  or  CA  or  nearby  regions. 
Background  includes  success  with  new 
product  launch,  circ,  edit  and  design, 
PR/community  relations,  NTR  development, 
marketing,  ad  sales  and  general  mgmt. 
High  energy,  project  leader.  Interested  in 
niche  pubs,  association  development.  Can 
be  on  the  job  in  30  days.  $70K-i-. 

E-mail:  mrktwhiz@aol.com. 


ADVERTISING 


ADVERTISING  DIRECTOR.  20  years  of  major 
market  experience  including  New  York.  A 
proven,  goal  oriented  competitor  with  ex¬ 
cellent  staff  building  skills.  Best  candidate 
for  Zones  2,  3  and  4.  Call  (610)  872-1793 
or  E-mail  at:  robwest55@home.com. 


SALES  TEAM  FALLING  ASLEEP? 
Seasoned  Ad  Director/Publisher  will  put  the 
fire  back.  20  plus  years  in  the  business 
paid/free  weeklies,  shoppers,  start-ups, 
magazine  publishing.  Tel.  (561)  716-3328 
Or  E-mail:  sunpub@bellsouth.net 


CIRCULATION 


CIRCULATION  MANAGER,  15  years  experi¬ 
ence  seeking  position  with  small  to  medium 
daily.  (845)  8004084. 


EXPERIENCED  hands-on  CIRCULATOR  avail¬ 
able  immediately  in  eastern  Zone  2. 
Phone/Fax  (631)  588-2735 


CIRCULATION 


CONTAGIOUS  ENERGY  AND  ENTHUSIASM 
Repeatedly  honored  achiever.  1983  USA 
Today  Launch  Team  vet  and  subsequent 
long  time  Circulation  Manager,  now  seeking 
new  challenges,  rewarding  opportunity 
leading  small  group  or  within  corporate 
structure.  All  areas  considered.  Reply  to 
Box  2314,  Editor  &  Publisher,  770  Broad¬ 
way,  7th  Floor,  New  York,  NY  10003. 


EDITORIAI. 


ANYWHERE/ANYTIME 

Editor  and  writer  with  20  years  experience 
available  short-  or  long-term. 
mark@markgyoung.com  /  (212)  683-2489 

AUTO  BEAT  GONE  FLAT? 
i  Detroit  writer  available  for  hire/freelance 
(313)  277-1770  autoreporter@aol.com 

ENERGETIC  reporter  looking  for  challenging 
position  on  a  daily  in  western  US. 
WelFrounded  experience  covering  local  and 
national  crime,  agriculture,  education,  busi¬ 
ness,  the  courts,  entertainment  and  human 
interest  pieces.  Make  deadlines  with  accu¬ 
racy  &  professionalism  while  retaining  a 
I  crisp  sense  of  humor.  Please  send  E-mail 
to:  holly@mlode.com. 


PHOTOGRAPH\' 


ENTRY  LEVEL  PHOTOGRAPHY  position.  CoF 
lege  photography  degree.  Lab  experience. 
Good  writing  skills.  Portfolio  available.  John 
Adams,  3327  Hoyt  Ave.  #13,  Everett,  VI/A 
98201. 


"Thf  invention  of  tele\i.sion  can  lx-  compared  to  the  intrixluction  of  imlixir  pkimhing 
Funiiamentally  it  brou.ght  no  change  in  the  piihlic  s  hahits  It  simply  eliminatetl  the  nc\  - 
cessity  of  leaving  the  house." 

-.■Mfretl  MitchetKk,  Bntish  filmmaker. 
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Words  fail... 
Emotions  flood. 


Wvnu 

With  profound  sorrow,  all  35,000  VNU  employees  around  the 
world  embrace  the  victims,  their  families,  and  every  valiant 
rescue  worker  in  our  thoughts  and  prayers.  Our  commitment 
is  to  aid  in  the  relief  effort  and  to  rebuild  hope. 


SYNDICATE 


A  publishing  heritage* 


f  im  I 


With  its  Dow  Jones  and  Reuters  pedigree,  the  Web-based 
service  feels  it  can  succeed  during  the  dot-com  downturn 


BY  DAVE  ASTOR 


This  past  July,  Factiva.com  made  its  debut  dur- 
ing  a  summer  of  dot-com  becalmings.  So  why  might 
this  new  entity  succeed  when  other  online  com¬ 
panies  have  failed? 

“We  have  a  publishing  heritage,”  said  Factiva  Pres¬ 
ident  and  CEO  Clare  Hart. 

Indeed,  Factiva  is  a  2-year-old  joint  venture  of  two  companies  well- 
known  in  journalism  circles:  Dow  Jones  &  Co.  Inc.  and  Reuters. 

Factiva-com  is  a  Web-based  news  j  sources  in  118  countries,  including  more 


Clare  Hart  is  the  one  president  and  CEO  of  a 
company  with  nearly  8,000  content  sources. 

Sources  are  paid  royalties  based  on 
usage  of  their  content  —  which  includes 
news  stories,  other  articles,  market 
research,  investment-analyst  reports, 
and  stock  quotes.  Factiva  also  has  added 
information  and  links  related  to  Sept,  ll’s 
terrorist  attacks,  which  had  a  minimal 
impact  on  Factiva’s  operations. 

Factiva  has  880  staffers  in  58  offices  in 
34  countries. 

There  are  about  1.5  million  subscribers 


and  business-information  service  that 
combines  the  strengths  of  Dow  Jones 
Interactive  (DJI)  and  Reuters  Business 
Briefing  (RBB).  For  instance,  DJI  had 
more  sophisticated  search  functions,  while 
RBB  was  stronger  in  the  area  of  photos. 

The  constantly  updated  Factiva.com 
gives  customers  access  to  nearly  8,000 


than  270  newswires  and  1,000  newspapers 
—  such  as  TTie  Wall  Street  Journal, 

The  New  York  Times,  the  Financial  Times 
in  London,  Le  Monde  in  Paris,  the  South 
China  Morning  Post  in  Hong  Kong,  and  29 
Knight  Bidder  papers.  Archives  now  go 
back  more  than  two  years  and  should  ex¬ 
tend  to  three  decades  by  the  year’s  end. 


to  all  of  Factiva  services,  including 
individuals  and  companies  in  such  areas 
as  financial  services,  telecommunications, 
computers,  pharmaceuticals,  and  media. 
Subscribers  (who  include  newspaper 
people)  don’t  get  linked  to  other  Web 
sites,  because.  Hart  said,  “We  integrate 
all  the  content  in  our  database.”  S 


One  Chicago 
meeting  is  on 
and  one  is  off 

HE  Newspaper  Features 
Council  (NFC)  has  canceled  its 
OcL  3  meeting  at  Chicago’s  Drake 
Hotel,  but  the  OcL  3-6  American 
Association  of  Sunday  and  Feature 
Editors  (AASFE)  convention  at  the  same 
location  was  still  on  as  E(JP  went  to  press. 

NFC  President  Sid  Goldberg  said  that 
even  before  the  World  Trade  Center 
disaster,  the  organization  was  expecting 
a  low  turnout  because  of  tight  budgets  at 


www.editorandpublisher.com 


many  papers.  Then,  several  other  people 
dropped  out  after  Sept.  11,  bringing 
expected  attendance  down  to  about  50. 

“Editors  felt  they  should  stay  dose  to 
their  desks  during  such  a  heavy  news  pe¬ 
riod,”  said  Goldberg,  senior  vice  president 
and  general  manager  of  United  Media. 

A  poll  of  editors  who  had  signed  up 
for  the  AASFE  gathering  indicated  that 
more  than  75%  still  planned  to  attend 
despite  Sept.  11,  which  will  now  be  one 
of  the  meeting  topics.  —  DaveAstor 

TMS  OFFERS  INFO  SERVICE 
FOR  CORPORATE  WEB  SITES 
Tribune  Media  Services  has  launched 
“FluentMedia”  to  give  corporate  Web 


sites  customized  access  to  news,  analysis, 
and  commentary  from  various  media 
sources. 

Among  the  source  newspapers  are  the 
Chicago  Tribune,  the  Los  Angeles  Times, 
and  The  Washington  Post. 

ScreamingMedia  product 
HELPS  AFTER  SEPT.  11  EVENTS 

ScreamingMedia  has  introduced 
“NewsFrame,”  a  customizable  product 
that  enables  Web  sites  and  corporations 
to  offer  information  in  the  aftermath 
of  the  Sept  11  attacks. 

NewsFrame  includes  news,  a  missing- 
persons  resource  center,  a  grief- 
assistance  resource  center,  and  more. 
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TNT  REARMS  MINEl 

Software  Consulting  Services  finds  fit  with  Swedish  news  system; 
ex-partner  Tera  upgrades  and  sells  a  U.K.  customer’s  ad  system 

BY  JIM  ROSENBERG 

IN  North  America,  where  the  only  other  Swedish 
developer  has  succeeded  on  the  strength  of  its  advertising 
system,  Wilkenson  Scoop  AB  hopes  its  editorial  system  will 
succeed  in  the  wake  of  other  Scandinavian  rivals  that  have 
made  substantial  inroads  at  U.S.  newsrooms.  The  founder 
of  longtime  industry  supplier  Software  Consulting  Services  (SCS) 
thinks  it  can  happen,  selling  to  all  but  the  smallest  and  largest  dailies 
the  same  system  that  powers  some  of  Sweden’s  biggest  newsrooms. 

In  need  of  a  modem  editorial  front  end  for  a  product  line  that  in¬ 
cludes  everything  from  the  widely  used  Layout  8000  ad-dummying 

system  to  press  imposition  and  newsprint  j  l)egan  representing  Willcenson  Scoop  AB 


inventory  software,  SCS  President  and 
founder  Ricliard  J.  CicIieTTi  began  selling 
the  Hyplien  Editorial  System  in  the 
Americas  in  the  early  1990s.  Though  the 
product’s  name  changed  a  few 
times  and  Hyphen  went  out  of 
business,  the  system’s  creator, 

Milan,  Italy-based  Tera  Digital 
Publishing  continued  develop¬ 
ing  it.  The  company  lists  130 
installations  in  11  countries. 

The  first  week  of  spring,  Tera 
S.p  A.  announced  that  Autologic 
Information  International  also 
would  sell  its  GN3  (GoodNews) 
editorial  system  and  related  publishing 
software  in  the  United  States  (£efP,  April 
30,  p.  26).  The  last  week  of  spring,  Cichelli 
announced  he’d  found  a  successor  system. 
Still  wrangling  with  Tera  over  details,  he 
had  expected  to  see  a  “divorce  settlement” 
by  summer’s  end. 

GoodNews  gives  way  to  Scoop 

Seven  other  companies  approached  SCS 
when  Tera  took  up  with  Autologic.  Among 
them  was  David  R.  Lightfoot  LLC,  which 


in  this  country  five  years  ago.  Soon  after 
that,  two  U.S.  firms  l)egan  offering  Scoop 
as  an  editorial  complement  to  their  own  ad 
systems:  Sparrow  Information  Inc., 


Scoop  summit:  UK 
Wilkenson  entrusts 
U.S.  customers  to 
Richard  Cichelli  (right) 


Hampton  Falls,  N.H.,  and 
Unisys-acquired  Publishing 
Partners  International.  The  latter  installed 
Scoop’s  first  U.S.  site,  a  mix  of  26  PC!s  and 
Macintoshes  at  Homestead  Publishing  Co., 
Bel  Air,  Md.  (E^P,  May  10, 1997). 

Cichelli  maintains  direct  contact  with 
!  President  Ulf  Wilkenson,  in  Johanneshov, 

I  Sweden,  on  technical  issues,  but  manages 
the  business  relationship  through  veteran 
newspaper  systems  marketer  David 
Lightfoot,  who  first  talked  to  him  at  the 


America  East  trade  show  in  Hershey,  Pa., 
in  March.  Halfway  through  a  poorly 
attended  Nexpo  show  in  New  Orleans  in 
June,  Cichelli  reported  23  Scoop  demos. 

Cichelli  said  he  was  attracted  to  several 
things  about  the  company,  among  them 
“the  way  they  do  business,”  accommo¬ 
dation  of  customer  needs,  success  back  in 
Sweden,  and  the  fact  that  Scoop  “runs 
with  everything ...  and  if  I  have  any  luck 
with  them  at  all,  itll  run  on  Linux.”  He 
said  he  prefers  to  sell  Unix-based  prod¬ 
ucts,  especially  into  the  high  end  of  the 
market.  Only  Linux  and  Unix  (depending 
on  which  kind),  he  said,  are  scalable  from 
the  smallest  to  the  largest  systems. 

In  contrast  to  the  Windows  NT-based 
Tera  products  he  represented  until  early 
this  year,  Cichelli  also  views  Unix  or  Linux 
as  a  l>etter  bet  when  it  comes  to  technical 
complexity  and  total  cost  of  ownership. 
“Windows  NT  requires  significantly  more 
technical  expertise  to  run  well  than  the 
Linux  system,”  said  Cichelli,  adding  that 
the  latter  also  provides  an  “environment 
not  polluted  with  viruses  and  worms.”  A 
Windows  NT  or  2000  server  environment, 
he  argued,  costs  more,  including  the 
attention  of  technical  personnel  — 
though  he  later  allowed  that  Windows  NT 
could  be  used  “in  small-  to  midmarket 
newspapers  in  general,”  where  a  minor 
interruption  to,  say,  a  30-seat  system  is 
usually  manageable,  while  larger  dailies 
cannot  sustain  system  downtime. 

Calling  Scoop  a  high-value  system  in 
Europe  that’s  “not  priced  for  economy,” 

Cichelli  said  he’s  aiming  at  Amer- 
JK  ica’s  broad  midrange  market  — 

sfs  papers  with  circulations  above 

I®.  15,000,  but  not  the  top  100 

®  dailies.  (Jloser  to  the  lower  end 

“are  the  people  we’d  like  to  talk  to 
Wy\  first,”  he  said,  adding 

^  that  a  system  can  be 

scaled  up  for  the  high  end 
^CL_j  with  Oracle  database  man- 
H  I  agement  and  Sun  servers.  In 

Stockholm,  Sweden,  the  Ex- 
pressen  andAftoTibladet  each 
run  Scoop  on  hundreds  of  workstations. 
But  unlike  in  Europe,  Cichelli  wants  to 
“build  market  share  by  being  price- 
competitive  with  a  very-high-value  system” 
—  which  he  thinks  will  be  possible,  given 
the  SCS-Scoop  pricing  arrangement. 

He  admitted  he  wasn’t  optimistic  at  first, 
figuring  the  system  to  Tie  “horrifically 
complex”  because  it  works  in  practically  any 
computing  environment  (Conceding  that 
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ultimately  all  systems  are  complex,  Cichelli 
called  it  more  a  matter  of  a  system’s  “re¬ 
siliency”  within  a  given  environment.  From 
a  user’s  perspective,  he  said  Scoop’s  “engi¬ 
neering  ...  shields  people  from  the  complex¬ 
ity.”  And  Scoop,  he  said,  proved  just  fine. 
Cichelli  said  “it  is  literally  the  most  artful, 
least  complicated”  newsroom  and  pagina¬ 
tion  system  he’s  seen.  He  said  Scoop  was 
ready  for  Nexpo  two  days  early, 
even  though  work  on  the  system 
for  the  show  began  only  six  days 
before  exhibits  opened. 

Like  systems  from  Swedish 
competitor  Mactive  Inc.,  Scoop 
was  made  for  Macs,  then  added  a 
Windows  version  (with  Home¬ 
stead  a  beta  site).  It  allows  old 
and  new  SCS  customers  to  keep 
their  Macs  and  their  SCS  Quark 
XTensions.  Both  QuarkXPress 
and  Adobe  InDesign  are  integrat¬ 
ed  for  pagination. 

Mac/PC  client  workstations  are  support¬ 
ed  by  Windows  NT,  Windows  2000,  or 
Unix  servers,  with  data  managed  in  file 
systems  or  Microsoft  SQL  Server  or  Oracle 
databases.  Applications  include  planner/ 
scheduler;  Scoop  text  editor,  routing,  and 
management  (with  story-to-picture  links, 
messaging,  previews,  searches);  production 
management,  in  conjunction  with  pagina¬ 
tion;  server-,  database-,  and  work-flow- 
management  tools;  expandable  wire 
management;  preset  or  discretionary 
automated  HTML  conversion  and  Web 
uploading;  table-making  tool  for  sports; 
and  manual/automatic  full-text  archiving. 

Adding  class  to  a  product  line 

When  Tera  sought  to  expand  beyond 
news,  archive,  and  output  systems,  it  looked 
no  further  than  its  biggest  customer  for  a 
classified  advertising  system.  Highly 
successful  at  placing  its  GN3  software  at 
British  regional  press  powerhouses  North- 
cliffe  Newspapers  and  Trinity  Mirror,  Tera 
hopes  to  capitalize  on  the  built-in  customer 
base  of  Sentinel  —  devised  as  a  DOS-based 
system  at  the  Evening  Sentinel,  Stoke  on 
Trent,  and  since  spread  widely  among  U.K. 
papers.  Thorseby,  a  British  firm,  has  been 
selling  the  system  and  a  Windows  version. 

A  few  years  ago.  Trinity  International 
Holdings  also  bought  Sentinel,  which  it 
now  uses  at  all  its  regional  titles  since 
merging  with  Mirror  Group  Newspapers 
two  years  ago,  according  to  Tera  Interna¬ 
tional  Sales  Director  David  Howes. 

Originally  further  “developing  the ... 
system  in  conjunction  with  Northcliffe 


Newspapers,”  said  Howes,  the  so-called  S2 
project  is  now  the  work  of  TNT  Systems,  a 
new  company  jointly  owned  by  Tera, 
Northclifte,  and  Trinity  Mirror.  Tera 
co-founder  and  Research  and  Develop¬ 
ment  Director  Michele  Mottini  leads  work 
on  the  Windows-based  S2  system. 

Howes  said  initial  development  aimed  to 
replace  Sentinel’s  existing  classified  booking 


England’s  111,652-circulation  Leicester 
Mercury  has  begun  installing  S2.  “We 
expect  the  system  to  be  in  live  production 
by  the  end  of  the  year,”  said  Howes.  If  all 
goes  well  there,  S2  should  become  available 
in  the  States  “early  next  year,”  he  said. 

It  very  well  may,  as  S2  makes  its  debut 
in  two  weeks  at  the  lira  expo  in  Geneva. 
Though  not  a  part  of  Tera’s  pact  with 
Autologic,  “there’s  no  reason 
why”  S2  could  not  be,  unless  it 
proves  “a  bit  more  than  they 
might  want  to  bite  off  at  this 
time,”  Howes  said  at  Nexpo.  The 
entire  deal  with  Tera,  however, 
seemed  uncertain  Wednesday 
when  Agfa  announced  it  will  buy 
Autologic  for  $42.5  million. 

NORTHCLIFFE  NlU^PERS; 

—  •  I  ness  Director  Barry'  Truitt  said 

his  company  “very  much”  expects 


With  Trinity  Mirror, 
Northcliffe  News¬ 
papers,  and  Tera 
formed  TNT  Systems 
to  further  develop 
Northcliffe's  Sentinel 
classified  ad  system. 
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I  and  pagination,  with  “work  now  under  way 
i  to  integrate  Tera’s  [FilePrima]  display  ad 
j  tracking  software,”  as  well  as  run-of-press 
;  ad  planning.  Similar  to  Tera’s  other 
products,  S2  uses  Windows  NT  Server 
and  SQL  or  Oracle  relational  databases. 

It  S2  wUl  feature  user-controlled  scripting 
!  and  output  to  classified  and  RIP  page 
I  make-up;  GN3  hyphenation  and 
justification  at  the  client  workstation; 
address  searching  for  billing;  sales  aids 
that  include  upselling  prompts  and 
presetting  of  discounts  and  contracts; 
j  and  automatic  field  filling  from  ad  text. 

I  Circulation,  customer-relationship 
i  management,  and  other  products,  said 
Howes,  are  on  Tera’s  to-do  list,  with  the 
goal  of  creating  one  integrated  system. 

]  The  deal  to  take  over  Sentinel  grew  out 
of  the  relationship  that  developed  while 
I  implementing  GN3  in  Northcliffe  news- 
j  rooms,  according  to  Howes,  who  said  the 
i  group  realized  its  ad  system  needed  an 
I  update  soon.With  immediate  plans  to  roll 
out  S2  to  60  U.K.  sites,  said  Howes,  “we 
I  immediately  get  a  large  customer  base” 

I  and  knowledge  of  what  the  system  still 
j  needs.  “They  supply  the  what,  and  we 
I  deliver  the  how,”  he  remarked, 
i  On  the  ad  side,  Howes  said  Tera  will  take 
!  the  same  approach  it  used  for  news  —  creat¬ 
ing  a  system  sufficiently  flexible  to  work  in 
j  various  markets.  Despite  the  recognized 
differences  in  demands  put  on  classified 
advertising  systems  in  North  America  and 
Europe,  for  example,  Howes  said,  “We  felt 
the  only  future ...  was  to  sell  globally” 
because  while  some  markets  are  down, 
newspapers  in  others  will  be  ready  to  spend. 


to  market  S2.  Furthermore,  when  the  mat¬ 
ter  of  Tera  “came  to  the  forefront,”  during 
Agfa’s  due  diligence,  he  said  Autologic  ex¬ 
plained  the  relationship  and  Agfa  “indicated 
that  they'  would  go  ahead  with  that.”  Agfa 
would  probably  honor  Autologic’s  four-year 
agreement  with  Tera  anyway,  he  added.  ® 
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GIVE  US  YOUR  BEST  SHOT... 

Enter  Editor  &  Publisher's  annual  Photos  of  the  Year  competition  for  a  chance  to 
win  $500.  Deadline  for  entries  must  be  postmarked  no  later  than  October  4th, 

2001.  A  gallery  of  the  best  photos  will  appear  in  our  special  October  29th  issue. 

You  may  submit  all  photographs  that  have  been  published  in  your  paper  or  on  your 
web  site  since  November  1,  2000. 


Please  go  to  www.editorandpublisher.com/poy 
or 

contact  Daniela  DiMaggio  at  ddimaggio@editorandpublisher.com 
for  further  details,  including  the  Call  for  Entries  form. 
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THE  BEST  —  AND  REST  —  OF  THE  PRESS 


Thifi  i.s  the  most  information-intensive  rear  ijon 
ean  imagine.  We're  going  to  lie  about  things." 

-  A  MILITARY  OFFICER  INVOLVED  IN  PLANNING 
U.S.  RESPONSE  TO  TERRORISM,  AS  QUOTED  BY 
HOWARD  KURTZ  IN  “THE  WASHINGTON  POST” 


A  shot  and  a  chaser 

Scott  Adams  has  dropped  plans  for  his 
comic-strip  hero  Gilbert  to  create  his  own  airline 
and  also  scotched  a  series  of  strips  set  in  the 

^  very  Afghanistan- 

looking  country,”  he 

of  its  columnists  for 
writing  a  piece  critical 
of  President  Bush's 
initial  actions  on 

p.  4),  the  Daily 

Adams  says  no  Afghan  Courier  of  Grants 
dogs  for  Gilbert.  Pass.  Ore.,  continues 

to  run  this  Walter  Lippman  quote  at  the  top  of 
its  Web  site:  “The  theory  of  a  free  press  is  that 
truth  will  emerge  from  free  discussion,  not  that 
it  will  presented  perfectly  and  instantly  in  any 
one  account.”  —  G.M. 


Photo  of  the  xceek 


L.  TODD  SPENCER,  THE  VIRGINIAN-PILOT,  NORFOLK,  VA. 

IN  THESE  TROUBLED  DAYS,  IT’S  OFTEN  SAID  THAT  AMERICANS 

are  at  sea,  but  it’s  usually  meant  only  in  the  figurative  sense.  For 
some,  however,  it  has  become  literally  true  in  the  aftermath  of 
the  Sept.  11  terrorist  attack.  Here  a  melancholy  sailor  named 
Matthew  says  goodbye  to  his  wife,  Nicole,  and  jaunty  son,  Jacob,  at 
the  Norfolk  Naval  Base.  Matthew  was  set  to  sail  on  the  carrier  USS 
Theodore  Roosevelt,  headed  for  “points  east.”  —  Greg  Mitchell 
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Getting  It  Right 


High-school  students  and  a  community  newspaper  combine 
to  teach  a  principal  a  lesson  about  the  freedom  of  the  press 


The  Doings  newspapers,  weeklies  founded  in  1895 
and  published  in  Hinsdale,  Ill.,  reach  about  50,000 
readers  in  13  suburban  Chicago  communities.  On  May 
17,  The  Doings  Hinsdale  edition  (“Your  Local  Source 
for  Community  News”)  ran  “A  note  to  our  readers” 
from  Publisher  James  E.  Slonoff  and  Editor  Pamela  Lannom.  James 
Ferguson,  principal  of  Hinsdale  Central  High  School,  had  prohibited 
the  distribution  of  the  school  newspaper.  The  DeviVs  Advocate,  \ 
because  he  felt  a  section  —  both  text  and  graphics  —  on  the  second  ! 
anniversary  of  the  Columbine  High  School  shootings  in  Littleton,  I 


Colo.,  was  “inflammatory  and  yellow 
journalism.”  School  officials  gathered 
up  all  copies  of  the  issue  and  threw  them 
into  a  Dumpster.  The  section  was  to  be 
reprinted  in  The  Doings. 

As  Lannom  wrote  in  a  May 
10  editorial,  the  32-page  issue 
of  The  Devil’s  Advocate  —  in 
addition  to  comparing  Hinsdale 
Central  and  Columbine  high 
schools  —  included  “informa¬ 
tion  about  gun  and  licensing 
laws  in  Illinois,  and  an  editorial 
urging  students  to  put  an  end 
to  bullying,  which  is  reportedly 
the  reason  why  some  teens 
across  the  nation  have  shot  their 
classmates  or  teachers.  And  a  column  also 
discussed  the  effects  of  music  with  violent 
lyrics.”  I’ve  read  the  censored  section,  as 
totally  reprinted  in  The  Doings.  Making 
this  clearly  responsible  journalism  available 
to  the  community  at  large  was  indeed  an 
admirable  decision  by  Slonoff  —  educating 
the  parents  of  the  students  as  well  as  giving 
the  principal  remedial  instruction  on 
ffee-press  principles. 

Moreover,  as  The  Doings’  education 
editor,  Rita  DuChateau,  pointed  out,  “The 


j  Devil’s  Advocate  has  won  national  awards,” 

'  including  a  Columbia  Scholastic  Press 
Association  Gold  Crown  Award  for  work 
I  published  during  the  1999-2000  school 
!  year.  Linda  Kennedy  has  been  the  paper’s 
faculty  adviser  for  most  of  her 
33  years  at  the  school,  and  she 
said  the  paper  has  always  been 
an  open  forum,  with  students 
making  the  decisions.  She  said, 
“I  urge,  require,  and  respect 
quality  work,  in-depth  cover¬ 
age,  and  responsible  writing.” 
And  she  believes  the  Columbine 
section  met  those  criteria, 
Slonoff  told  me,  “I  couldn’t 
let  such  valuable  information 
go  unnoticed,”  so  he  told  his  readers: 

“The  importance  of  a  free  press  is  some¬ 
thing  we  discuss,  but  often  do  not  have  the 
opportunity  to  take  action  to  support.” 

Referring  to  my  quotation  of  U.S. 
Supreme  Court  Justice  William  J.  Brennan 
Jr.  in  E^P  July  2,  Slonoff  wrote  me  that  “if 
there  was  ever  a  group  of  students  who  has 
‘taken  the  words  of  the  First  Amendment 
off  the  page  and  into  their  lives,’  it  was 
them.  My  hope  is  that  several  of  these  kids 
eventually  end  up  in  our  field  —  we  could 


use  their  spirit,  talent,  professionalism,  and 
I  common  sense.” 

As  for  his  readers’  reaction  to  the 
resurrection  of  the  destroyed  Devil’s 
Advocate,  Slonoff  reported:  “We  lost  a  few 
subscribers,  were  taken  to  task  on  our 
j  editorial  page  by  a  few  letter  writers,  but 
;  it  was  a  decision  I  never  regretted.  The 
support  was  much  stronger  than  the  anger. 

!  Many  people  in  the  community  were 
I  surprised  at  how  well  the  kids  had  done.” 
i  An  important  legal  lesson  was  learned 
I  by  The  Doings  during  its  rescue  of  the  First 
j  Amendment.  In  “A  note  to  our  readers,” 
Slonoff  and  Lannom  wrote:  “We  have  been 
advised  by  attorneys  that  the  cuticles  are  the 
intellectual  property'  of  the  students,  not  the 
school.  We  did  not  seek  permission  from 
Hinsdale  Central  or  Hinsdale  High  School 
District  68  to  publish  these  articles.” 

Slonoff  cleared  the  issue  of  rights  with 
Don  Craven  —  a  leading  press  attorney  in 
Illinois,  counsel  to  the  Illinois  Press  Associ¬ 
ation,  and  operator  of  the  Libel  Hotline  in 
the  state  —  and  with  Mark  Goodman  of  the 
Student  Press  Law  Center  in  Arlington,  Va. 

Goodman’s  position  should  be  circulated 
among  public-high-school  journalists, 
advisers,  and  principals,  as  well  as  school 
boards,  throughout  the  nation.  He  pointed 
I  out  that  public-high-school  officials,  as 
I  determined  by  the  Tinker  and  Hazelwood 
1  decisions  of  the  U.S.  Supreme  Court,  are 
not  like  publishers  of  private  newspapers. 
Public-school  officials  are  agents  of  the 
state  and  therefore  “are  limited  by  the  First 
Amendment  when  it  comes  to  controlling 
content  in  a  way  that  private  publishers 
can  never  be.”  In  addition,  Goodman  said, 
“Unless  the  school  can  prove  some  physical 
destruction  would  have  resulted  from  these 
stories  [which  is  unlikely],  its  censorship  is 
legally  indefensible.” 

This  was  the  first  time  the  paper  was  cen- 
I  sored  in  its  more  than  30  years  of  existence, 
j  “Moreover,”  Goodman  continued,  “a 
j  public  high  school  doesn’t  have  a  snowball’s 
I  chance  in  hell  of  claiming  that  it  owns  the 
j  rights  to  material  that  students  create  in 
school  when  the  students  are  not  getting 
payment  for  their  work.”  This  applies  to 
“class  assignments,  including  essays,  art 
projects,  and  fiction,”  he  said,  and,  in  this 
case,  “The  students  came  up  with  these 
ideas,  and  researched  and  wrote  the  stories 
entirely  on  their  own.”  11 
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Copy  editors  ore  journalism's  unsung 
heroes.  In  this  business  of  bylines,  they 
work  in  near  anonymity.  Yet  in  just  one 
day,  copy  editors  make  an  impact  on 
more  pages  and  more  news  than  almost 
anyone  else  in  the  newsroom.  And  when 
they're  not  around,  people  notice. 

It's  time  to  take  notice.  Not  enough 
young  people  are  going  into  copy  editing. 
Too  many  experienced  copy  editors  are 
leaving  newspapers.  If  this  trend  isn't 
reversed,  the  quality  of  journalism  surely 
will  suffer. 
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That's  why  Knight  Ridder  launched 
a  major  effort  to  attract  new  talent  to 
copy  editing,  recruit  new  copy  editors  to 
its  papers  and  increase  retention  of  the 
company's  best. 

The  Knight  Ridder  Task  Force  on 
Copy  Editors  is  fostering  company-wide 
efforts  to  help  recruit,  train,  track  and 
retain  excellent  copy  editors.  It  is  also 
pursuing  experiments  at  four  newspapers, 
reimagining  the  copy  editor's  job,  to  more 
fully  address  work  concerns.  And  the 
company  underwrote  25  copy  editing 
interns  for  the  Dow  Jones  Newspaper 
Fund  this  year,  the  largest  such  group  ever 
sponsored  by  a  single  news  organization. 

Copy  editors  are  our  last  line  of 
defense,  our  best  form  of  insurance  for 
accuracy  and  credibility.  In  the  pursuit  of 
journalistic  excellence,  it  is  vital  that  we 
identify,  train  and  retain  the  best  in 
copy  editing. 

Knight  Ridder.  What  a  difference  a 
newspaper  can  make. 
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